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ARE  YOU  PREIARED^MOREAL! 
£600,000 TV  BURST? 


In  these  times,  when  you  need  it  most, 
LOreal  are  spending  a  record  £600,000  to 
support  your  sales  of  Elseve  conditioning  sham- 
poos. That's  30%  of  all  shampoo  advertising  on 
TVover  the  next  six  months. 

From  October  20th,  we're  on  national 
television  showing  how  Elseve  Frequence  washes 
beauty  in  not  out. 

The  campaign  also  features  Elseve  Balsam, 
Elseve  for  Greasy  Hair  and  Elseve  Dandruff 
Clear  shampoos.  And,  because  it's  running  over 
six  months,  your  customers  will  have  every 
chance  to  see  our  elegant  new  packaging. 

The  Elseve  shampoos  will  look  beautiful 
on  your  shelves  too.  So  stock  up  and  make  the 
most  of  £600,000.  Then  watch  your  Elseve 
sales  and  your  profits  grow.^ 

L'OREAL 
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Voucher  Offer 

BUY  ONE  -  GET  ONE  FREE 


ON  PRODUCTS  MARKED  * 


Quantity 
Required 

PRODUCT 

Packed 
In 

Basic 
Price 

Value 

Bendrofluazide  B.P. 

5mg 

1000 

£  4.25 

* 

Chlorpheniramine  B.P. 

4mg 

1000 

£  4.75 

* 

Chlorpropamide  B.P. 

250mg 

500 

£11.00 

* 

Diazepam  B.P. 

2mg 

1000 

£  3.50 

* 

Diazepam  B.P. 

5mg 

1000 

£  4.50 

Diazepam  B.P. 

lOmg 

1000 

£  8.00 

* 

Frusemide  B.P. 

40mg 

1000 

£14.00 

* 

Indomethacin  B.P. 

25mg 

500 

£14.00 

* 

Metronidazole  B.P. 

200mg 

250 

£  6  00 

* 

Nitrazepam  B.P. 

5mg 

1000 

£  7.80 

* 

Oxy tetracycline  B.P. 

250mg 

1000 

£17.00 

* 

Quinine  Bisulphate  B.P. 

300mg 

1000 

£48.00 

* 

Quinine  Sulphate  B.P. 

300mg 

500 

£28.00 

Vouchers 


TO  THE  VALUE  OF 
(MARKS  &  SPENCER,  VICTORIA  WINE,  DEBENHAMS,  W.H. 
SMITH,  LUNN  POLY,  ETC.)  WILL  BE  INCLUDED  WITH  THE 
DELIVERY  OF  EVERY  £100  OF  GOODS  ORDERED  ON  CHEQUE 
WITH  ORDER  BASIS. 


C/From  over 
Sub  Total 
Less  Discount 
+  15%  VAT 
TOTAL  £ 


VOUCHERS  OR  DISCOUNTS  APPLY  TO  ALL  PRODUCTS 
OFFER  CLOSES  17TH  DECEMBER  1980 
MINIMUM  ORDER  £100 

DISCOUNTS  MAY  BE  TAKEN  INSTEAD  OF  VOUCHERS 


ORDER  DEPT.,  UNIMED  GENERICS 
24  STEYNTON  AVENUE,  BEXLEY,  KENT.  TELEPHONE:  01-309  7003  TELEX:  896018 

Signed:    Chemist's  Name:   

Date:    Address:   

Telephone  No. :    


TERMS:    Any  shortage  or  damage  must  be  reported  within  24  hours  and  confirmed  in  writing. 
No  goods  may  be  returned  without  written  authorisation  from  the  Company.  Acceptance  of  returned 
goods  is  no  guarantee  that  credit  will  be  given.  Full  terms  of  trading  available  on  request. 


THIS  OFFER  SUBJECT  TO  AVAILABILITY 
E.  &  O.E. 


P.T.O. 


EXPORT  ENQUIRIES  WELCOME 


Quantity 

Product 

Packed 

Description 

In 

1 1 1 

r  r  I CG 

Value 

Aluminium  Hydroxide.  B.P. 

Tablets  500mg. 

500 

£  4.30. 

Aminophylline.  B.P. 

Tablets  100rng. 

500 

£  2.50. 

Ampicillin.  B.P. 

Capsules  250mg. 

1000 

£30.00. 

Ampicillin  B.P. 

Capsules  500mg. 

500 

£30.00. 

Ascorbic  Acid  B.P. 

Tablets  100mg. 

100 

£  0.50. 

Ascorbic  Acid  B.P. 

Tablets  200mg. 

100 

£  0.85. 

Bendrofluazide  B.P. 

Tablets  2.5mg. 

1000 

£  3.00. 

Calcium  Gluconate  B.P.C. 

Tablets  600mg. 

500 

£  4.95. 

Calciferol  B.P. 

Tablets  1.25mg. 

1000 

£  5.65. 

Calcium  &  Vit.D.  B.P.C. 

Tablets 

1000 

£  4.95. 

Chlorpropamide  B.P. 

Tablets  100mg. 

250 

£  3.00. 

Chlorpropamide  B.P. 

Tablets  250mg. 

500 

£11.00. 

Chlorpheniramine  Maleate  B.P. 

Tablets  4mg. 

1000 

£  4.75. 

Codeine  Phosphate  B.P. 

Tablets  15mg. 

250 

£  4.30. 

Codeine  Phosphate  B.P. 

Tablets  30mg. 

250 

£  7.77. 

Codeine  Phosphate  B.P. 

Tablets  30mg. 

500 

£12.50. 

Codeine  Phosphate  B.P. 

Tablets  30mg. 

1000 

£24.50. 

Codeine  Phosphate  B.P. 

Tablets  60mg. 

250 

£16.22. 

Co-Trimoxazole  B.P. 

Tablets  250mg. 

500 

£34.00. 

Digoxin  B.P. 

Tablets  250mcg. 

1000 

£  2.40. 

Erythromycin 

Tablets  250mg. 

100 

£  5.08 

Erythromvcin 

Tablets  250mq. 

500 

£24.80 

Ferrous  Gluconate  B.P. 

Tablets  300mg. 

1000 

£  3.60. 

Imipramine  B.P. 

Tablets  10mg. 

500 

£  1.45. 

Imipramine  B.P. 

Tablets  25mg. 

1000 

£  3.00. 

Isoniazid  B.P. 

Tablets  50mg. 

500 

£  2.00. 

Isoniazid  B.P. 

Tablets  100mg. 

500 

£  2.40. 

Magnesium  Trisilicate  Co.  B.P.C. 

Tablets 

500 

£  2.70. 

Methyl dopa  B.P. 

Tablets  250mg. 

1000 

£28.60. 

Methyldopa  B.P. 

Tablets  500mg. 

500 

£28.60. 

Metronidazole  B.P. 

Tablets  200mg. 

250 

£  6.00. 

Nicotinamide  B.P.C. 

Tablets  50mg. 

1000 

£  2.25. 

Nicotinic  Acid  B.P. 

Tablets  50mg. 

1000 

£  2.25. 

Nitrofurantoin  B.P. 

Tablets  50mg. 

1000 

£  7.12. 

Paracetamol  B.P. 

Tablets  500mg. 

1000 

£  3.95. 

Phenobarbitone  B.P. 

Tablets  30mg. 

1000 

£  1.50. 

Phenobarbitone  B.P. 

Tablets  60mg. 

1000 

£  2.20. 

Phenylbutazone  B.P. 

Tablets  100mg. 

1000 

£  3.00. 

Phenylbutazone  B.P. 

Tablets  200mg. 

500 

£  3.50. 

Phenytoin  B.P. 

Tablets  50mg. 

1000 

£  3.80. 

Phenytoin  B.P. 

Tablets  100mg. 

1000 

£  4.40. 

Prednisolone  B.P. 

Tablets  1mg. 

1000 

£  3.10. 

Prednisolone  B.P. 

Tablets  5mg. 

1000 

£  6.00. 

Prednisone  B.P. 

Tablets  1mg. 

1000 

£  3.10. 

Prednisone  B.P. 

Tablets  5mg. 

1000 

£  6.00. 

Promethazine  B.P. 

Tablets  25mg. 

500 

£  2.50. 

Reserpine  B.P. 

Tablets  0.25mg. 

500 

£  2.00. 

Tetracycline  HCL  B.P. 

Capsules  250mg. 

500 

£  7.00. 

Tetracycline  HCL  B.P. 

Tablets  250mg. 

1000 

£  9.95. 

Thiamine  Co.  B.P.C. 

Tablets 

1000 

£  2.10. 

Thiamine  Co.  Strong.  B.P.C. 

Tablets 

1000 

£  2.75. 

TOTAL  CARRIED  OVER  £ 
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Notions 


Any  proposals  'for  resolution  of  the 
discounting  and  notional  pricing  mess 
at  wholesale  level  must  be  worthy  of 
consideration,  so  to  that  extent  we 
welcome  the  move  by  Mr  G.  Brooks, 
managing  director  of  Sants 
Pharmaceutical  Distributors,  to  put  his 
ideas  on  reimbursement  of  contractors 
up  for  public  debate  (p668). 

His  suggestion  is  that  the  NHS  price 
should  be  based  on  the  ex-factory  price 
charged  by  the  manufacturer  and 
controlled  through  the  Pharmaceutical 
Price  Regulation  Scheme.  So  far  so 
good.  But  we  then  come  to  an  uplift 
by  the  wholesalers  "according  to  their 
commercial  requirements  and  market 
conditions  which  would  be  subject  to 
settlement  and  value  discounts." 

Factors  to  be  taken  into  account 
would  include  the  geographic  location 
of  the  pharmacy  and  its  buying  power 
— through,  for  example,  membership 
of  a  vertically-integrated  group  or 
proximity  to  a  health  centre  producing 
a  largely  dispensing  business.  Is  that 
supposed  to  make  things  simpler? 

Frankly  it  seems  to  encompass  all 
the  undesirable  elements  of  the  present 
system  of  reimbursement,  which  stem 
from  the  regrettable  fact  that 
pharmacies  do  not  all  buy  at  the  same 
price  yet,  except  for  the  sliding  on-cost 
scale,  receive  the  same  rate  for  the 
medicines  they  supply.  We  say 
"regrettable"  because  pharmacists  have 
a  negotiated  cost-plus  contract,  and 
anything  that  clouds  the  basic  cost 
level  must  inevitably  lead  to  the 
creation  of  Winners  and  losers  on  the 
swings  and  roundabouts  of  averaging. 

In  his  letter  to  the  Department  of 
Health,  Mr  Brooks  reminds  Sir  George 
Young,  Under-secretary,  that  earlier 
this  year  he  had  recorded  the 
Department's  concern  that  contractors' 
costs  should  not  be  less  than  those 
reimbursed  by  the  NHS,  particularly 


with  reference  to  vertically-integrated 
groups,  co-operative  wholesalers,  direct 
purchases  from  manufacturers, 
uninvoiced  cash  rebates  and  purchases 
of  generic  drugs  at  less  than  NHS 
prices.  Most  pharmacists — and  certainly 
taxpayers — would  agree  with  that  aim, 
but  equally  Sir  George  should  be 
concerned  that  contractors'  costs  are 
not  more  than  those  reimbursed,  as  is 
the  case  for  some  under  notional 
pricing  and  will  be  increasingly  if 
discounting  is  taken  even  further  into 
consideration. 

On  this  last  point,  Mr  Brooks  helps 
the  anti-inquiry  case  in  his  refusal  to 
give  the  National  Pharmaceutical 
Association  details  of  his  discount 
structure  in  case  the  terms  change  and 
the  DHSS  decides  to  claw  back 
"overpayments"  on  the  basis  of  wrong 
information. 

We  have  said  many  times  in  this 
column  that  only  the  Department  can 
offer  hope  of  a  solution  to  the 
problems,  by  using  its  apparent  powers 
to  control  the  prices  paid  by  the  NHS 
(if  the  powers  do  not  exist  or  are 
uncertain  then  the  Department  should 
take  legal  opinion  and  come  out  into 
the  open).  Is  there  any  inherent  reason 
why  a  system  of  resale  price 
maintenance,  under  whatever  name, 
should  not  be  reintroduced  within  the 
NHS — perhaps  with  offences  related  to 
inducing  to  buy  at  a  price  other  than 
that  being  reimbursed  by  the  NHS? 
The  price  levels  set  need,  of  course,  to 
be  such  as  to  allow  a  full  wholesale 
service — 'but  at  least  wholesalers  would 
have  to  rely  on  their  service  rather  than 
their  prices  for  winning  turnover. 

No-one  likes  invoking  the  law  When 
it  comes  to  business  and  competition, 
but  in  this  context  we  are  talking  about 
the  service  that  the  pharmaceutical 
profession  and  industry  provide  to  the 
public  and  the  patient.  At  present  that 
is  being  placed  in  jeopardy  by 
commercial  competition,  and  it  is  long 
past  time  to  call  a  halt.  ■ 
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THIS  WEEK'S  NEWS 


'Ex-factory'  basis 
for  NHS  payment? 

Chemist  contractors  should  be  reimbursed  on  the 
basis  of  manufacturers'  ex-factory  prices — with  a 
"plus"  rather  than  a  "discount" — a  Midlands 
wholesaler  is  suggesting. 


Mr  G.  Brooks,  managing  director  of 
Sants  Pharmaceutical  Distributors 
Ltd,  Stoke-on-Trent,  has  written  to 
the  National  Pharmaceutical 
Association,  the  Pharmaceutical 
Services  Negotiating  Committee  and 
the  Department  of  Health  about  his 
proposal,  which  has  been  prompted  by 
the  NPA's  survey  of  wholesalers 
which  are  notional  pricing. 

In  returning  the  NPA 
questionnaire  he  has  refused  to  give 
details  of  current  settlement  and 
value  discounts  on  the  grounds  that 
terms  are  still  changing.  "A  survey 
published  in  'November  based  on 
October  returns  could  be  misleading 
and  might  result  in  action  being 
taken  by  the  DHSS  to  claw  back 
overpayments  based  on  wrong 
information,"  Mr  Brooks  claims. 

NPA  members  are  already  aware 
of  the  terms  on  offer  from  wholesalers 
and  direct-  from  manufacturers,  he 
tells  NPA  deputy  secretary, 
Mr  T.  P.  Astil'l,  in  a  letter.  "They 
are  surely  capable  of  deciding  which 
is  in  their  best  interests." 

Time  for  change 

Setting  out  his  new  reimbursement 
proposals,  Mr  Brooks  goes  on: 
"It  may  now  be  in  your  members' 
interests  to  give  consideration  to 
changing  the  'basils  of  NHS  dispensing 
contracts  from  a  discount  off  basic 
NHS  prices,  manufacturers' 
recommended  trade  prices,  to  a  basic 
NHS  cost  plus :  that  is,  the  ex -factory 
price,  including  settlement  discounts, 
charged  by  manufacturers  to 
accredited  wholesalers.  This  price  is 
already  monitored  under  the 
Pharmaceutical  Prices  Regulation 
Scheme. 

"Wholesalers  would  then  add  their 
mark  up  to  the  basic  NHS  cost, 
determined  by  each  one's  commercial 
requirements  and  market  conditions; 
contractors  would  be  reimbursed 
according  to  their  purchasing  power 
and  geographical  location. 

"For  example  the  plus  element  of  a 


smaller  suburban  or  rural  pharmacy 
would  be  greater,  because  of  the 
greater  wholesale  cost  of  supply,  than, 
say,  a  branch  of  a  vertically-integrated 
group  or  a  large  dispensing  practice. 

"Your  members  would  receive 
fairer  all  round  remuneration  and 
wholesalers  would  be  able  to  recoup 
the  costs  of  distribution  and  obtain  a 
fair  return  on  investment." 

The  proposals  have  been  put  in 
similar  terms  to  Sir  George  Young, 
Joint  Parliamentary  Under-Secretary 
fo  Health.  Neither  the  NPA  nor  the 
PSNC  have  yet  had  time  to  consider 
the  letters. 

□  NPA  has  received  many  replies  to 
its  notional  pricing  questionnaire  and 
some  wholesalers  are  understood  not 
to  be  completing  the  form.  No  figures 
are  yet  available,  however.  ■ 

Psychotropics  must 
be  monitored— WHO 

A  World  Health  Organisation  expert 
committee  has  called  for  continuous 
monitoring  of  psychotropic  drugs. 
It  has  also  recommended  that 
governments  should  require  studies 
of  the  effects  on  driving  as  a  condition 
for  the  licensing  of  new  psychotropics. 

There  is  some  evidence  that 
psychotropic  drug  use  contributes 
directly  to  crime,  the  committee 
believes,  but  there  is  a  lack  of  uniform 
and  reliable  data.  The  experts  are 
particularly  concerned  that  use  of 
barbiturates  has  led  to  assaults  and 
amphetamines  to  aggressive  behaviour. 

"Further  research  is  required  to 
ascertain  the  role  of  psychotropic 
drugs  in  road  traffic  accidents,"  the 
committee  says.  "In  general, 
information  is  lacking  on  the  quantities 
of  drugs  produced,  how  they  are 
distributed  and  how  they  are 
prescribed." 

The  committee  believes  large 
quantities  are  being  imported  into  the 
developing  countries  Where  national 
control  measures  are  inadequate.  '■ 


Pharmacy  survey  on 
family  planning 

The  Pharmaceutical  Society  intends  to 
survey  600  pharmacies  'about  their  role 
in  supplying  family  planning  advice. 
The  survey,  which  Will  probably  be 
carried  out  next  Spring,  will  be  in  the 
form  of  a  questoinnaire.  Pharmacies 
will  be  selected  by  the  Society  to 
cover  different  geographical  areas  and 
different  types  of  customers. 

Data  from  the  survey  Will  be  used 
to  help  determine  pharmacists' 
attitudes  to  giving  such  advice,  as 
well  as  the  extent  to  which  the 
public  use  pharmacies  in  this  way. 
The  Society  is  working  in  co-operation 
with  the  Family  Planning  Association 
and  is  also  discussing  whether  an  FPA 
"advisory  package"  for  pharmacists 
would  be  useful.  The  feasibility  of 
pharmacists  displaying  family  planning 
leaflets  is  being  studied  and  a  pilot 
scheme  may  be  undertaken  to  find  the 
best  way  of  displaying  these  leaflets 
in  a  pharmacy.  ■ 


Vira-A  submission 


Warner-Lambert  are  to  ask  the  Pood 
and  Drug  Administration  to  approve 
the  use  of  Vira-A  in  treating  neonatal 
herpes  infections.  The  company  will 
submit  the  results  of  a  recent  study 
as  evidence. 

The  study,  reported  in  the  October 
issue  of  the  USA  journal  Pediatrics, 
was  carried  out  by  the  National 
Institute  of  Allergy  and  Infectious 
Disease.  Vidarabine  was  given  to  43 
infants  With  either  systemic  Herpes 
simplex  infections  or  with  localised 
infections  of  the  ONS.  In  the  first 
group  there  was  a  significant  difference 
in  mortality  and  in  the  second  group 
less  neurological  complications  were 
observed  in  the  treated  infants.  ■ 


Interphex  1982 

The  next  Interphex  UK  exhibition  for 
the  pharmaceutical,  cosmetic  and  allied 
industries  will  take  place  at  Brighton 
Metropole,  May  18-21,  1982. 

The  organisers — BPS  Exhibitions 
Ltd,  18  Marine  Parade,  Brighton — say 
that  almost  80  per  cent  of  the 
exhibition  space  has  already  been  'taken. 
The  1982  event  is  expected  to  be  the 
best  ever  in  terms  of  exhibitor 
participation  and  visitor  attendance. 
Completion  of  a  new  extension  next 
year  Will  provide  an  extra  12,000  sq  ft 
of  space  at  the  Metropole  Centre.  ■ 
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"/  suppose  there's  no  chance  of  them  visiting  the  Bermuda  triangle" 


Retail  pharmacists 
join  in  a  new 
computer  venture 

A  computer-teased  "management 
information  package"  'is  being 
developed  for  retail  pharmacy  by 
a  new  company,  Independent  Retail 
Computer  Systems  Ltd. 

The  company — run  by  Colin  Bell 
(formerly  with  Vestric) — is  'currently 
contacting  retail  pharmacists 
throughout  the  UK,  who  own  or  have 
several  shops  in  their  charge.  TROS 
believe  the  package  they  have  'to  offer 
— said  to  be  at  an  advanced  stage  of 
development — will  make  a  significant 
contribution  to  profitable  retail 
pharmacy  management. 

iMr  Bell,  who  has  considerable 
experience  of  marketing  and  computer 
systems  related  to  retail  pharmacy, 
has  been  joined  in  the  venture  by  a 
number  of  retail  pharmacists,  each 
running  his  own  business  and  therefore 
appreciating  the  need  for  sound 
management  information  on  Which  to 
base  decisions. 

Mr  Bell  says :  "Our  initial 
contacts  have  proved  most  encouraging 
and  there  does  seem  to  be  a  positive 
desire  on  the  part  of  most  pharmacists 
we  have  met  to  respond  favourably  to 
the  system  and  we  envisage  that  in 
less  than  a  year's  time  we  shall  have  a 
considerable  number  of  retail 
pharmacists  benefitting  in  increased 
profit  ability  through  an  association 
with  IRCS". 

IRCS  can  be  contacted  at 
109  Baker  Street,  London  W1M  2BH 
(telephone:  01-487  5491).  ■ 


Further  decline  in 
retail  volume 

September  retail  sales  figures  show  a 
relatively  sharp  drop  of  1.5  per  cent 
in  volume  compared  to  August,  with 
the  full  force  of  the  recession  hitting 
retailers  as  extended  "summer  sales" 
come  to  an  end. 

According  to  seasonally  adjusted 
provisional  figures  from  the 
Department  of  Trade,  the  index  figure 
for  September  is  98.5  (1976=100), 
which  means  a  fall  of  over  3  per  cent 
in  volume  between  the  first  and  third 
quarters  of  this  year.  In  value  terms, 
sales  have  risen  by  some  13  per  cent 
in  the  nine  months  to  September — 
about  6  per  cent  below  the  rate  of 
inflation. 

The  Retail  Consortium  blame  the 
level  of  price  increases  for  services 
outside  the  retail  sector — such  as  those 
on  fuel  and  transport — and  the 
number  of  unemployed,  which  together 
cut  the  amount  of  disposable  income.  ■ 


Tinkerbell  range 
defended 


Tom  Fields  (UK)  Ltd  have  defended 
their  range  Of  Tinkerbell  toiletries  for 
young  girls,  following  an  attack  in  the 
London  Evening  Standard  last  week. 

The  article  quoted  social  worker, 
Mrs  Valerie  Riches,  secretary  of  the 
Responsible  Society,  as  saying  that 
the  range  was  an  "appalling 
commercial  exploitation  of  the  very 
young."  She  believed  the  beauty 
products  would  encourage  sexual 
attacks"  on  young  girls. 

Mr  Seamus  Maher,  managing 
director,  Tom  Fields  (UK)  Ltd,  told 
C&D  that  the  comment  seemed  to  be 
a  "vast  over-reaction"  from  someone 
who  appeared  not  to  understand  the 
intentions  of  the  range,  which 
concentrated  on  toiletries  rather  than 
cosmetics.  The  bath  additives,  dusting 
powders,  etc,  were  ideal  for  young  girls, 
and  the  lip  salves — although  bright  red 
to  look  at — on  application  left  only  a 
clear  film  rather  than  lurid  red  lips. 
Many  10-11  year  old  girls  already 
borrowed  their  mothers'  make-up  'for 
dressing  up  and  Tinkerbell  offered 
them  a  safe  alternative.  The  packaging 
did  not  encourage  children  to  "grow 
up  too  quickly,"  he  added.  ■ 


Consumer  choice 

Those  who  represent  consumer  interests 
must  ensure  that  governments  draw 
the  necessary  balance  between  the 
competing  and  often  conflicting  claims 
of  the  various  interests  within  industrial 
economies,  says  Mrs  Sally  Oppenheim, 
Minister  for  Consumer  Affairs. 

Speaking  at  a  consumer  conference 
in  Paris,  last  week,  she  said :  "Those 
of  us  representing  consumers  have  an 
important  part  to  play  in  redressing 
imbalance  by  ensuring  that  the 
individual  consumer  is  aware  of  his 
consumer  power.  I  want  the  exercise 
of  consumer  power  to  be  a  crucial 
influence  in  bringing  about  lower  prices 


and  higher  standards.  For  neither  the 
most  powerful  trade  union  nor 
multi-national  company  can  withstand 
a  refusal  of  consumers  to  buy  goods 
that  are  too  expensive  or  poor  quality. 

"But  competition  will  work  most 
effectively  in  the  consumer  interest 
only  if  the  consumer  has  the  best 
information  on  which  to  exercise  his 
choice.  This  often  means  no  more  than 
ensuring  that  adequate  and  accurate 
information  is  provided  by  traders  to 
enable  the  consumer  to  reap  the  full 
benefit  of  consumer  choice". 

However,  Mrs  Oppenheim  does  not 
believe  that  legislation  should  be  the 
first  resort,  commenting  that  while  she 
does  not  agree  with  some  businessmen 
that  consumer  legislation  only  adds  to 
industrial  costs :  "I  can  begin  to 
understand  why  this  idea  has  begun  to 
grow.  And  I  want  to  be  sure  that  any 
new  consumer  legislation  is  absolutely 
necessary.  .  .  ."  ■ 


SMA  jubilee  

The  Socialist  Medical  Association  is 
celebrating  its  golden  jubilee  With  a 
party  (£3,  pensioners /students  £2.50)  on 
November  1  at  Vitel'lo  D'oro 
Restaurant,  Great  Smith  Street,  London 
Wl,  and  a  conference,  "The  NHS — 
past  and  future,"  on  November  2, 
10.30  am,  at  Itfae  NUFTO  Hall,  Jockey's 
Fields,  Holborn. 

Speakers  at  the  conference  (£2, 
pensioners /students  £1)  include  Dr 
Cyril  Taylor,  SMA  president,  Dr  John 
Dunwoody,  former  SMA  president  and 
former  junior  Minister  in  Labour 
Government,  and  Roger  Poole,  NUPE 
assistant  national  officer. 

The  SMA  is  introducing  two  new 
sets  of  envelope  stickers  and  badges 
bearing  the  words  "Defend  and  extend 
the  NHS"  or  the  health  education 
message  "You  smoke,  I /we  choke." 
SMA,  9  Poland  Street,  London  Wl. 
□  The  Socialist  Medical  Association's 
pharmacy  group  is  hoping  to  publish 
shortly  a  pamphlet  setting  'oult  a  policy 
for  a  more  effective  drug  service  for 
patients.  Drug  monitoring  and  patient 
records  may  be  included.  ■ 
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Prices  of  advertised  medicines 
rise  more  than  pharmacy-only 


The  manufacturers'  claim  that  making 
OTC  medicines  available  through 
outlets  other  than  pharmacies  keeps 
down  the  price  to  the  consumer,  has 
been  challenged  by  Mr  Tom  Farmer, 
MPSI,  the  Irish  Pharmaceutical 
Union's  president. 

He  reported  to  the  Irish 
Pharmaceutical  Congress  last  week,  a 
survey  in  which  he  compared  the 
current  prices  of  12  OTC  products — 
analgesics,  antacids  and  cough  mixtures 
— with  their  1969  prices.  The  average 
price  for  medicines  that  were  heavily 
advertised  to  the  public  and  sold 
through  non-pharmacy  outlets  had 
increased  between  five  and  six  fold. 
Prices  of  OTC  medicines  that  were  not 
advertised  to  the  public  and  were 
available  only  through  pharmacies 
increased  slightly  less  than  four  fold. 

Advertising  promoted  a  need  for  a 
product,  Mr  Farmer  continued,  but 
the  promotion  of  a  need  for  medication 
was  "utterly  senseless"  and  there  was 
little  doubt  that  advertising  increased 
consumption  of  medicines.  It  was  more 
important  than  ever  for  pharmacists  to 
develop  their  role  as  educators,  advisers 
and  imparters  of  product  knowledge. 
But  to  do  this  effectively — and  to 
protect  the  health  of  the  public — 
pharmacists  must  have  control  over  the 
sale  of  all  medicines. 

Emergency  service 

Mr  Sean  McElroy,  MPSI,  reported 
a  survey  which  showed  that  86  per 
cent  of  pharmacies  in  Ireland  operated 
an  emergency  after  hours  service  and 
45  per  cent  operated  a  late  night 
service.  Yet  patients  still  complained 
that  they  were  unable  to  have 
emergency  scripts  dispensed  after 
normal  hours.  Mr  McElroy  suggested 
that  a  solution  would  be  to  determine 
which  pharmacists  were  prepared  to 
offer  emergency  services,  draw  up  a 
rota  on  an  on-call  basis  and  advertise 
its  availability. 

In  the  survey,  however,  only  21  per 
cent  of  pharmacists  in  suburban  or 
city  areas  and  22  per  cent  of  those  in 
country  towns  thought  a  late  night 
service  was  necessary  in  their  area. 
Many  (57  per  cent)  of  the  Dublin  city 
pharmacists  would  not  open  their 
pharmacies  for  a  late  night  rota,  one 
reason  being  the  security  risk.  The 
Dublin  pharmacists  rejected  the  idea  of 
a  co-operatively-owned  pharmacy 
operating  only  after  normal  business 
hours. 

Mr  McElroy  said  that  provision  of 
an  emergency  service  would  not  be 
easy  but  for  a  caring  profession  it  was 


essential.  "The  right  to  provide  a 
pharmaceutical  service  is  undoubtedly 
ours  but  the  right  gives  rise  to  a  duty, 
a  duty  to  provide  a  service  to  anyone 
requiring  it  at  any  time,"  he  said. 

Dr  Eoin  O'Brien,  Charitable  In- 
firmary, Dublin,  warned  pharmacists  to 


"scrutinise  carefully  the  blood  pressure 
measuring  equipment  they  offered  for 
sale  to  the  public.  There  was  no 
obligation  on  manufacturers  to  have 
this  equipment  tested  for  accuracy  and 
many  of  the  semi-automated  gadgets 
being  sold  compared  badly  with  the 
standard  mercury  sphygmomanometer, 
"You  should  ask  if  the  equipment  has 
been  assessed  for  accuracy  by  a 
reputable  independent  laboratory,"  he 
said.  "You  should  not  accept  the 
manufacturers'  word,  you  should  ask 
to  see  the  results  of  the  assessment."  ■ 


More  publicity  for  inadequate  scripts 


Mr  Leslie  Robertson,  the  Luton 
pharmacist  who  won  this  year's  C&D 
Research  Medal  for  a  survey  on 
inadequately-written  prescriptions,  is 
to  speak  to  a  group  of  south  London 
doctors  on  the  subject.  The 
Pharmaceutical  Society  recommended 
him  when  approached  for  a  suitable 
speaker. 

His  survey  revealed  that  almost 
one-third  of  the  prescriptions  passing 
through  his  pharmacy  had  directions 
either  absent  or  inadequate  (C&D, 
September  20,  p454).  The  GP  issuing 
the  highest  number  has  amended  his 
ways  since  the  survey  was  published. 
Mr  Robertson  now  intends  to  do  a 
follow-up  survey  to  see  whether  the 
publicity  has  had  any  overall  effect. 


He  told  C&D  he  had  received  much 
favourable  comment  from  his 
customers  in  the  pharmacy. 

An  article  in  Genera!  Practitioner 
last  week  claimed  that  the  survey  had 
prompted  GP  course  organisers  and 
trainers  in  the  Luton  vocational 
training  scheme  to  examine  their 
prescription  writing.  But  a  local 
"trainer"  GP  told  C&D  that  young 
doctors  were  already  being  taught 
how  to  write  prescriptions  correctly 
and  the.  survey  would  make  no 
difference  to  their  training. 

A  spokesman  for  the  British 
Medical  Association  said  that  the 
board  of  science  took  the  matter  of 
inadequate  prescriptions  "very 
seriously"  and  was  "looking  into  it." 


Cartoon  by  courtesy  of  General  Practitioner 
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"Numark  gives  me 

over  £200  million 
buying  power." 


/ 


"To  hold  your  own  against  the  multiples,  you've  got  to 
compete  on  equal  terms.  Numark  enables  me  to  do  just  that. 
The  Numark  Group's  total  turnover  gives  me  all  the  buying 
power  of  the  big  boys,  but  leaves  me  completely  independent. 

Every  month,  the  national  promotion  provides  me  with  a 
dozen  or  more  brand  leaders  at  prices  which  make  me  really 
competitive  together  with  the  heavyweight  national  advertising 
and  point  of  sale  back-up  which  really  sell  products. 

My  customers  have  even  started  to  look  out  for  the  new 
offers  every  month.  Numark  promotions  have  given  a  big  lift  to 
my  sales  figures.  Up  over  30%  every  month. That's  selling  power." 

For  more  information  on  the  benefits  of  being  a  Numark  member,  contact  your  local  Numark  Wholesaler  or  Charles  Morris-Cox 
at  Numark  Central  Office,  51  Boreham  Rd,  Warminster,  Wilts.  Tel:  0985-215555. 


NUMARK 


XHEMISL 


The  helping  hand  to 
make  your  business  grow. 


nurdiNltoPeacock 

The  Cash  and  Carry  Wholesalers 
Head  Office:  Bushey  Road,  Raynes  Park,  London  SW20  OJJ 


fHi;Ai:i'H-110MK-BEAIJT\' 


PRODUCT 

SIZE 

COST 

MRP 

R  S.P. 

PROFIT  ON 
RETURN 

Mac  Lozenges 

36  x  tube 

£3.38 

17p 

36.4% 

Beecham's  Powders  8's 

12  x  standard 

£3.35 

52p 

38.2% 

Beecham's  Powder  Tablets  16  s 

12  x  standard 

£3.35 

52p 

38.2% 

Beecham's  Hot  Lemon  5  s 

(4  packs  free) 

28  x  standard 

£7.27 

55p 

45.7% 

Phensic  6's 

36's 

£3.57 

18p 

36.6% 

Phensic  12  s 

24's 

£4.10 

31  p 

36.6% 

Veno's  Original/Honey  Lemon 

12  x  standard 

£4.50 

68p 

36.5% 

Veno's  Original/Honey  Lemon 

b  x  large 

£3.14 

95p 

36.6% 

Glen  Toilet  Rolls 

18  x  twin 

£3.79 

25p 

3.1% 

Peacock  Mansize  Tissues 

12's 

£3.47 

37p 

10.1% 

SPECIAL  PURCHASE  sell  at  half  manufacturers  retail  price  of  52P 

Pears  Shampoo 

12  x  standard 

£2.06 

5tf 

26p 

24% 

OFFERS  AVAILABLE  FROM  27th  OCTOBER  until  14th  NOVEMBER,  1980 
ALL  OUR  OFFERS  ARE  SUBJECT  TO  AVAILABILITY  AND  VAT  WHERE  APPLICABLE 

ALDERSHOT  BRIGHTON  COLCHESTER  EASTLEIGH  LOWESTOFT  NORWICH  PLYMOUTH  READING  STAINES 

Tel  Alder  shot  (0252)       Tel  Brighton  (0273)  Tel  Colchester  (0206)     Tel  Southampton  (0703)     Tel  Lowestoft  (0502)         Tel  Norwich  (0603)  Tel  Plymouth  (0752)        Tel  Reading  (0734)       Tel  Staines  (81) 

313058/9/0  779731  71281  610816/7/8/9  65168  49029  708111/2/3  585739  52515 


AVONMOUTH  CHATHAM  COWES 

Tel  Avonmouth  (0272)     Tel  Medway  (0634)  Tel  Cowes(0983) 

825551  41621  296511 


LUTON 

Tel:  Luton  (0582) 
583366 


NOTTINGHAM 

Tel  Nottingham  (0602) 

869678/9 


BARNHAM 

Tel  Yapton(0243) 
552628 


CHRISTCHURCH  OAGENHAM 
Tel  Chnstchurch  (0202)     Tel  01-592  7839 
482071  593  3501 

595  7497 


IPSWICH 

Tel  Ipswich  (0473) 
59059 


NORTHAMPTON  PETERBOROUGH 

Tel  Northampton  (0604)  Tel  Peterborough  (0733)  Tel  01-946  9 
53012  231941 


PORTSMOUTH  SIDCUP  WALTHAM  ABBEY 

Tel:  Portsmouth  (0705)     Tel:  01-302  6237  Tel;  Lea  Valley  (9) 

63563  715115 
SOUTHEND 

RAYNES  PARK  Tel  Southend  (0702)  WATFORD 

526341/2  Tel  Watford  (92) 
43903 


We  do  not  compete  with  our  customers  - 
we  neither  own  nor  control  any  retail  shops. 
We  neither  wish  nor  Intend  to  serve  members  of  the  general  public. 


eter  White,  Director. 

Wallace  Pring  Chemist,  Bromley,  Kent. 


Peter  White  was  certainly  sceptical 
/hen  the  Representative  demonstrated 
Inverness  Ear  Piercing  but  he  could 
see  the  ease  and  safety  of  the  system 
and  he  could  see  also  that  there 
just  might  be  some  money  in  it! 


Now  he  looks  back  smiling  at  the 
extra  turnover  it  has  brought  him— 
and  he  thanks  the  day  he  responded 
to  our  advertisement. 


Peter  White  is  a  promotion-minded 
chemist  and  not  everyone  can  expect 
to  do  this  level  of  business,  but 
would  you  believe— many  others  do! 


Affix 
Stamp 
Here 


Louis  Marcel  Ltd 

12  Bexley  Street 
Windsor  Berks. 


J 
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The  Inverness  Ear  Piercing  system  is  unique.  It  is  the  only  system  that  is  100%  sterile  before, 
during  and  after  piercing,  because  it  uses  disposable  cassettes. 

The  instrument  itself  is  designed  for  smooth,  accurate  piercing  that  is  so  fast,  the 
customer  hardly  feels  anything. 

The  service  is  usually  carried  out  in  a 
corner  of  the  open  shop  and  all  that  is 
needed  is  a  chair.  The  complete 
piercing  takes  only  two  minutes  from 
start  to  finish. 

You  don't  have  to  spend  a  fortune  on 
advertising  to  get  it  going.  A  small 
window  display  will  bring  in  early 
customers  and  then  the  best  promotion 
of  all  starts  working  -  word  of  mouth  - 
satisfied  customers  talk  and  satisfaction 
is  guaranteed  with  Inverness. 


You  can  buy  the  Inverness  system  for 
about  £50  including  an  assortment  of 
the  disposable  earring  cassettes.  So 
send  in  that  card  today  and  find  a 
whole  new  business  waiting  for  you. 


Please  send  me  an  Inverness  brochure. 


Please  ask  a  representative  to  telephone 

me  to  arrange  a  No  Obligation  demonstration. 


□ 


n 


Name  

Address  

Telephone  No. 


Automatic  Ear  Piercing 

The  most  trusted 
Ear  Piercing  System 
in  the  world 

LOUIS  MARCEL  LIMITED 

12  Bexley  Street,  Windsor,  Berks.  Tel.  Windsor  51331 


Large  ideas  for 
little  cameras 


Little  cameras  that  take 
pictures  as  large  as  life. 


that  take  / 
pictures 
as  large 
as  life.  / 


Halina  Supershooter 


in  point  of  sale 


and  packaging, 


To  gain  full  advantage  of  our  campaign,  it  is  vital  that 
you  stock  Halina  Supershooters-now! 

We've  prepared  a  full  colour  leaflet  for  your  customers, 
which  outlines  all  the  benefits  of  the  complete  Halina 
range.  That's  the  110  and  35  mm  Cameras,  Halina 
Binoculars  and  Cine  Camera. 

There's  an  attractive  dispenser  for  you  in  which  to 


place  the  leaflets.  For  your  window,  a  clever  display  unit 
on  which  you  place  your  best-selling  Halina  Supershooter. 

We've  also  re-designed  all  the  packaging.  This  in  itself 
acts  as  a  display  unit,  featuring  the  attractive  camera. 

It's  all  designed  to  produce  big  sales  for  little  cameras. 

To  ensure  that  your  Christmas  is  successful  and 
profitable,  order  your  Halina  range  now! 


JJSilbcr  Ltd.  Sole  Distributor, 


Engineers  Way,  Wembley,  Middlesex  HA9  0EA  Tel:  01-903  8081.  Telex:  924902 


Supplement  to  Chemist  &  Druggist,  November  1st  1980 


1 

n 

■ 

TELEMASTER 

FLASH 

F  151 

* 

24/43mm 

1 

Halina  Supershooters 

a5/43mm 

HALINA 

STB 

*  VP- 

C                          B>|  1 

»'■      ■  — 

Little  cameras 

■ 

~  "T  ~ 

1i8/BBmm 

• 

HALINA 

SB 

1 

 j 

that  make 


TIO  Auto- Flip 


large  profits. 


Larger  than  life  campaign 

for  little  cameras. 

Halina  Supershooters  are  an  exciting  range  offour110cameras-the  Auto-Flip, 
SB,  STB  and  Telemaster  Flash.  They  are  competitively  priced  from  £5.95  for  the 
Auto-Flip,  to  £24.95  for  the  Telemaster  Flash. 

To  ensure  maximum  sales  up  to  Christmas,  there  will  be  a  massive  £400,000 
advertising  campaign  that  will  reach  83%  of  all  adults  in  the  U.K.  30  sec  Commercials 
on  TRIDENT  and  GRANADA  Television.  Full  page  colour  advertisements  in  RADIO 
TIMES,  WEEKEND,  COSMOPOLITAN,  MAYFAIR,  PENTHOUSE,  AMATEUR 
PHOTOGRAPHER  and  WHAT  CAMERA.  Full  page  advertisements  in  SUNDAY 
MIRROR,  SUNDAY  PEOPLE,  NEWS  OF  THE  WORLD  and  SUNDAY  POST  These 
powerful  advertisements  will  be  appearing  from  7th  November  for  a  seven  week 
period.  A  time  when  your  Halina  sales  will  rocket,  and  your  profits  grow. 


PEOPLE      TOPICAL  REFLECTIONS 


By  Xrayser 


In  recognition  of  his  contribution  as 
education  secretary,  1973  to  1980,  Mr 
Martin  Callingham  (right)  has  received 
a  newly  instigated  award  1rom  the 
Society  of  Cosmetic  Scientists.  The 
award  to  commemorate  significant 
contribution  to  the  society,  was 
presented  by  Dr  P.  J.  Rothwell,  president, 
at  the  1980/81  lecture  session  held 
recently 

Mr  R.  G.  Worby,  FPS,  treasurer, 
National  Pharmaceutical  Association, 
has  been  re-elected  to  the  management 
committee  of  the  Society  of  Family 
Practitioner  Committees.  Mr  Worby 
'is  a  member  of  Barking  and  Havering 
FPC.  ■ 

Deaths 

McKerchar.  On  October  13,  Mr  Peter 
McKerchar,  Lale'ham-on-Thames, 
Staines,  Middlesex,  Mr  McKerchar 
registered  in  1931. 

News  in  brief 

*  Unichem's  members-only  study  tour 
of  pharmacies  in  the  US  (C&D, 
September  13,  p417)  is  now  fully 
booked. 

■  The  retail  price  index  for  September 
was  up  0.6  per  cent  on  August  to  an 
index  of  270.2  (1974  =  100),  giving  a 
15.9  per  cent  increase  on  the  year. 

■  Napcolour,  Chester,  and  Forest 
Photographic  have  tied  for  first  place 
in  the  September  Kodak  award  for 
quality.  The  Napcolour  laboratory 
has  frequently  been  among  the  award- 
winners,  but  although  Forest  have  often 
been  well  placed  in  the  scheme,  first 
place  has  eluded  them  until  now. 

■  An  insurance  plan  is  now  available 
to  help  parents  with  deformed  babies. 
The  plan  provides  expectant  parents 
with  an  income  for  a  selected  period  in 
the  event  of  their  children  being  born 
with  one  of  the  more  serious 
malformations.  Details  from 

K.  T.  Jarrett  Ltd  and  Tarn  House 
Brokers,  629  Fishponds  Road, 
Fishponds,  Bristol  BS16  3BA.  ■ 


Baby  talk 


My  baby  department  is  in  a  mess.  I 
don't  mean  that  it  is  untidy,  for  my 
staff  keep  the  fixture  full — merely  that 
with  my  family  all  teenagers  I  am  not 
so  immediately  in  contact  with 
products  currently  in  vogue.  Thus, 
when  I  read  the  C&D  Babycare 
supplement  last  week  I  came  to  'the 
conclusion  that  I  must  he  missing  out 
somewhere. 

I  Ithink  it  started  with  the  drop  in 
birth  rate  'a  few  years  ago,  which, 
coupled  to  the  take-off  in  inflation, 
caused  a  marked  drop  in  the  sales  of 
baby  foods.  Gerber  sales  stopped, 
Trufood  (Cow  &  Gate)  jars  suddenly 
seemed  too  expensive  for  my  new 
mothers,  while  Robinson's  instant  foods 
sales  were  carved  away  by  'competitors' 
price  cutting.  I  ended  up  with  the 
"safe"  Heinz  canned  food  only  and 
even  these  in  the  excessive  outers  of 
24  cans  of  each  variety  took  too  long 
to  clear. 

At  the  moment  I  am  trying  'to  get 
rid  of  some  so  I  can  start  again.  I 
think  I'll  stay  with  Heinz  though,  and 
plan  to  introduce  a  'better  mix  in  future 
by  stocking  a  selection  of  jars,  cans 
and  .  .  .?  I'm  keeping  space  in  reserve 
because  a  friend  in  Italy  tells  me  that 
Heinz  are  manufacturing  there  a  new 
range  of  instant  powdered  baby  foods 
which,  When  marketed  here,  Will  almost 
certainly  be  introduced  through 
chemists.  (I  don't  mind  'being  used  so 
long  as  it  improves  turnover  and 
profit). 

The  other  part  of  the  baby  market 
which  has  given  me  the  biggest  surprise, 
however,  is  the  continued  rise  in  the 
sales  of  disposable  nappies  and 
disposable  nappy-pants,  in  ever- 
increasing  variety.  I  would  have 
thought  that  with  a  chronic  shortage 
of  money,  and  unemployment  at 
unprecedented  levels,  young  family 
folk  would  turn  the  pennies  in  their 
pockets  before  buying  the  quite 
expensive  disposables.  But  no,  I'm 
wrong,  which  shows  there  is  something 
in  the  theory  of  the  lack  of 
understanding  between  generations. 

However  I'm  grateful  that  we  have 
the  support  of  the  NPA  with  their 
excellent  range  of  competitive  baby 
goods  Which  bring  customers  in 
regularly  and  outsell  J&J  products 
two-to-one — unless  of  course  we  are 
featuring  them  at  deep-cut  prices. 

By  the  way,  since  I'm  talking  of  the 
NPA  baby  range  have  any  of  you  had 
the  same  trouble  as  us?  Several  times 
lately  I've  had  customers  return  with  a 


bottle  of  say,  oil,  asking  if  we  would 
mind  exchanging  it  for  lotion  which 
they  thought  they  had  picked  up  from 
the  shelf.  It  wasn't  until  I  did  it  myself 
that  I  realised  how  easy  it  is  to  do  this 
as  the  labels  and  packs  are  virtually 
identical  for  oil,  lotion  and  shampoo. 
It  would  be  very  helpful  I  think,  if  the 
labels  were  of  different  shape  with  the 
names  printed  in  much  larger  letters — 
I'm  trying  to  be  positive  again ! 
Customers  idenitif  y  a  product  by  it's 
distinctive  pack — not  the  writing  on 
the  label. 

Letters  again 

Occasionally  we  are  given  problems 
and  asked  as  pharmacists  to  use  our 
knowledge  properly  to  help  someone 
who  has  special  needs.  I  have  never 
thought  of  them  as  a  time  consuming 
nuisance  but  felt  they  provided  an 
opportunity  for  service  beyond  that  of 
our  normal  day  to  day  routine.  My 
feeling  is  that  the  professional  basic 
practice  allowance  is  a  recoghision  of 
this  capacity,  for  it  is  unrelated  to  the 
volume  of  prescriptions  or  the  rate  of 
profit. 

I  regret  that  after  reading  George 
Baxter's  letter  several  times  last  week 
I  am  still  in  the  dark  as  to  what  he  is 
trying  to  say.  I  know  personally  how 
easy  it  is  to  criticise  the  PSNC,  but  to 
be  of  any  value  at  all,  criticism  has  to 
be  creative.  What  is  he  suggesting  as 
an  alternative  to  comparability  with 
other  retail  trades  as  a  yardstick  for 
profitability? 

If  by  "Gdansk  spirit"  he  means  the 
unanimous  support  by  the  workers  of 
Poland  for  the  strike  against  the 
Government,  then  he  is  right  in  saying 
that  our  leaders  at  PSNC  lack  the 
Gdansk  spirit.  Of  course  they  do,  and 
as  a  politician  Mr  Baxter  knows 
pe:  sc'tly  well  that  until  something 
happens  to  unite  every  pharmacist  in  i 
common  aim,  our  leaders  will  continue 
to  get  the  best  they  can  for  us, 
negotiating  from  weakness,  using  our 
exasperations  and  public  opinion,  as 
their  only  weapon.  I  think  they  have 
done  well.  ■ 
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ASSISTANT  OF  THE  YEAR 


Four  more 
contestants 
go  through 

Four  more  regional  finals  have  been 
held  in  this  year's  Chemist  Assistant  of 
the  Year  competition  and  four  more 
contestants  are  now  through  to  the  final. 

In  the  Southern  England  final,  held 
at  Winchester,  the  winner  was  Mrs 
Diana  Roberts  (P.  Gambling,  MPS, 
147  Rowner  Lane,  Gosport,  Hants). 
Second  place  went  to  Mrs  Barbara 
Hammersley  (P.  Winstanley,  MPS,  53 
Donkin  Hill,  Caversham,  Berks)  and 
third  to  Mrs  Hazel  Thomas  (Plumb's 
Chemist,  High  Street,  Bishops 
Waltham,  Hants).  The  prize  in  the  19 
and  under  category  went  to  Miss  Helen 
Russell  (H.  Withnall  Wain  (Andover) 
Ltd,  6  Bridge  Street,  Andover). 

At  Exeter,  the  venue  for  the  South 


West  regional  final,  the  winner  was 
Miss  Lynn  Martell  Scholey  (Mr  A.  C. 
Wood,  MPS,  5  Broad  Street,  Modbury). 
Miss  Bridgett  Puddicombe 
(Cherrybrook  Pharmacy,  Cherrybrook 
Square,  Paignton)  came  second  and 
third  place  went  to  Mrs  Vivienne 
Peryer  (Watcombe  Pharmacy,  69  Fore 
Street,  Barton,  Torquay). 

Gateshead  was  the  venue  for  the 
North  East  regional  final  and  the 
winner  here  was  Mrs  A.  Teal  (A. 
Wilson  Ltd,  43  Regent  Street, 
Blyth).  Second  prize  went  to 
Mrs  Lillian  Dawson  (A.  McOlvin- 
Laws,  MPS,  30  Benton  Road,  High 
Heaton,  Newcastle  upon  Tyne)  and 
third  was  Mrs  Jeanette  Lumley  (Mrs 
B.  Miller,  MPS,  38  Market  Street, 
Ferryhill,  Co  Durham).  A  prize  in  the 
19  and  under  category  was  awarded  to 
Miss  Sandra  Smith  (C.  E.  Peirs,  8 
Albion  Road,  North  Shields,  Tyne  and 
Wear. 

Finally,  in  the  Greater  Manchester 
and  Lancashire  regional  heat,  Mrs 
Margaret  Berry  (J.  H.  Bridge,  MPS, 
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133  Bennetts  Lane,  Bolton)  came  first. 
Second  prize  went  to  Miss  Kay 
Jenkinson  (John  Butterworths  Chemist, 
84  Stockport  Road,  Ashton  under 
Lyne)  and  third  to  Miss  Dawn  Marie 
Johnstone  (R.  Hampson  &  Co  Chemists 
Ltd,  73  Chapel  Street,  Leigh).  Both 
second  and  third  prize  winners  were 
under  19  so  no  prize  was  awarded  in 
this  category.  ■ 

Top  left:  The  Exeter  contestants  and  right 
the  winners  ot  the  Greater  Manchester 
and  Lancashire  regional  final.  Centre: 
the  winner  of  the  North  East  regional 
final  being  presented  with  her  prize  and 
(right)  the  contestants.  Bottom  left:  the 
contestants  of  the  Winchester  regional 
heat  and  (right)  the  winner. 
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COUNTERPOINTS 


Helancyl  skin-care 
range  extended 

Three  skin-care  products  have  been 
added  to  the  Helancyl  massage  regime 
— a  shower  gel,  moisturising  body 
lotion  and  tonic  lotion. 

The  company  believes  the  skin  "is 
regularly  subjected  to  excessive  soaping, 
satisfying  some  sort  of  modern 
obsession  with  cleanliness  and  is 
constantly  exposed  to  inadequate 
soaps".  Helancyl  shower  gel,  they  say, 
has  been  formulated  to  replace  soap 
(£2.35). 

Body  moisturising  lotion  (£2.95) 
"helps  put  back  moisture  into  the 
outer  layer  of  the  skin  and  helps  stop 
the  skin  drying  by  creating  a  protective 
and  softening  film  on  the  skin  surface" 


and  tonic  lotion  (£2.95)  is  described 
as  having  a  formula  which  is  "a  perfect 
balance  of  astringent  and  moisturising 
agents".  Concept  Pharmaceuticals  Ltd, 
Russell  House,  59  High  Street, 
Rickmtmsworth  WD3  1EZ.  ■ 


Sports  toiletries 


Slazenger  are  the  first  sports  company 
to  introduce  a  range  of  toiletries  into 
the  UK  market  aimed  specifically  at 
sportsmen. 

Comprising  soap-in-a-dish,  talc,  a 
shower  rail  pack  of  shampoo  and 
deodorant,  the  Aftersport  range  (£7.95) 
is  supplied  in  a  leather-look  bag  and 
will  be  available  from  leading  sports 
shops  from  November  aimed  at  the 
Christmas  gift  market.  Slazenger  Ltd, 
Challege  House,  Mitcham  Road, 
Croydon.  ■ 


Alka  Seltzer  packs 

Alka  Seltzer  are  now  available  in  50  x  2 
packs  which  replace  the  36  x  2  packs. 
Miles  Laboratories  Ltd,  PO  Box  37, 
Stoke  Court,  Stoke  Poges,  Slough.  ■ 

Freshaire  aerosol 
relaunch 

The  Cooper  range  of  Freshaire  aerosols 
is  to  be  relaunched.  Each  of  the  three 
fragrances,  spring  lavender,  woodland 
pine  and  floral  bouquet,  will  now  be 
available  in  a  can  bearing  a  stylised 
illustration  of  the  contents. 

Contents  of  each  can  has  also  been 
increased  from  225ml  to  270ml,  but 
the  suggested  retail  price  remains  the 
same.  Wellcome  Consumer  Division, 
The  Wellcome  Foundation  Ltd,  Crewe 
Hall,  Crewe,  Cheshire.  ■ 


PRESCRIPTION 
SPECIALITIES 


Hollihesive  for 
skin  protection 

Abbott  Laboratories  Ltd  have 
introduced  Hollihesive  protective  skin 
wafer,  a  flexible  barrier  to  protect  skin 
from  adhesives  and  body  fluids.  It  is 
said  to  be  especially  useful  for 
peristomal  skin.  Two  sizes  are 
available:   10x10cm  (5,  £3.72  trade) 
and  20x20cm  (4,  £12.44  trade).  Both 
sizes  are  available  under  NHS 
prescription.  Abbott  Laboratories  Ltd, 
Queenborough,  Kent.  ■ 


Vasacon  A  supplies 

Coopervision  Ltd  have  announced  that 
due  to  the  expiry  of  the  existing 
product  licence  on  Vasocon  A  eye 
drops,  they  are  unable  to  continue  to 
supply  this  product  at  the  present  time. 
The  company  intends  to  re-introduce 
Vasocon  A  as  soon  as  possible. 
Coopervision  Ltd,  Brickfield  Lane, 
Chandlers  Ford,  Eastleigh,  Hants.  ■ 


Hypovase  change 

A  bd  starter  pack  of  Hypovase  tablets 
will  replace  the  initial  treatment  pack 
from  October  27.  Each  bd  pack  (£2.70 
trade)  has  eight  white,  unscored  tablets 
containing  prazosin  hydrochloride 
0.5mg  and  32  orange,  scored  tablets 
containing  lmg  prazosin  hydrochloride. 
The  tablets  are  blister-packed  with 
patient  instructions.  Pfizer  medical 
representatives  will  arrange  the  return 
of  surplus  initial  treatment  packs. 
Pfizer  Ltd,  Sandwich,  Kent.  ■ 


DF1 18  reformulated  gonulysin  supplies 


DF  118  elixir  has  been  reformulated, 
removing  Orange  G  (which  is  not  EEC 
approved).  Chloroform  has  been 
removed  and  Nipasept  0.1  per  cent 
added  as  a  preservative.  Invert  syrup 
has  been  replaced  with  syrup  BP. 

Stickers,  added  to  the  current  labels 
will  indicate  "New  formulation".  The 
shelf  life  of  the  above  preparation  is 
three  years.  The  1  litre  packs  are 
already  being  issued;  the  150ml  packs 
are  expected  to  be  issued  towards  the 
middle  of  November.  Prices  remain 
unchanged.  Duncan  Flockhart  &  Co 
Ltd,  Birbeck  Street,  London  E2  6LA.  ■ 


Henleys  Medical  Supplies  are  now 
responsible  for  the  manufacture  and 
marketing  of  Zonulysin.  Henleys 
Medical  Supplies  Ltd,  Alexandra 
Works,  Clarendon  Road,  Hornsey, 
London  N8  0DL.  ■ 


Viskin  packs 

Visken  5mg  tablets  will  now  be 
supplied  in  blister  packs  of  100  (5x20). 
There  will  be  no  change  in  price.  Sandoz 
Products  Ltd,  PO  Box  Horsforth  No  4, 
Calverley  Lane,  Horsforth,  Leeds.  ■ 
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COUNTERPOINTS 


Air  freshener 
for  the  fridge 

Smith  &  Nephew  are  to  launch  an 
Airbal  fridge  freshener  (£0.55).  It  is 
said  to  be  capable  of  absorbing  smells 
fast  and  thus  avoids  cross 
contamination  of  foods  in  the  fridge. 
Coming  with  a  hook  and  a  self-adhesive 
pad,  the  Fridge  Freshener  can  be 
hung  from  one  of  the  shelves  or  stuck 
inside  the  fridge  door. 

Marketing  manager,  Alec  Newton 
believes  the  present  market  to  be  worth 
approximately  £300,000  but  steadily 
expanding. 

'"There  are  over  17  million  fridges 
in  UK  homes  and  many  more  in  shops, 
offices  and  catering  establishments.  To 
maintain  continuous  protection 
fresheners  need  replacing  every  three 
months,  so  there  is  potential  market  of 
over  70  million  units  a  year.  The 
problem  is  not  so  much  that  the  fridge 
smells,  but  that  strongly  flavoured 
foods  can  affect  more  delicately 
flavoured  ones  and  so  spoil  them." 

Brylcreem  on-pack 
razor  offer 

Brylcreem  is  to  be  promoted  by  a  free 
on-pack  offer  of  a  Gillette  Contour 
Lightweight  razor. 

The  75  ml,  140  ml,  and  210  ml  red 
tubs  of  regular  formula  Brylcreem 
plus  the  140  ml  blue  tub  of  anti- 
dandruff  Brylcreem  all  carry  special 
free-'offer  collars.  Also  available  is  a 
range  of  POS  material. 

To  get  the  razor  consumers  have 
to  send  in  an  offer  collar — together 
with  foil  seals  taken  from  any  two 
Brylcreem  tubs.  Beecham  Toiletries, 
Beecham  House,  Great  West  Road? 
Brentford,  Middlesex  TW8  9BD.  ■ 

Victory  V  lozenges 
in  two  new  flavours 

Barker  &  Dcbson  are  introducing  two 
new  flavours  for  Victory  V  lozenges 
and  an  additional  flavour  in  Hacks. 

The  Victory  V  flavours  are  liquorice, 
and  new  medicated,  which,  say  the 
company,  will  appeal  to  consumers 
wanting  a  strong  and  soothing  cough 
sweet  without  the  distinctive  flavour 
usually  associated  with  Victory  V. 
Metallic  packs  with  a  new  style  logo 


The  launch  of  Airbal  fridge 
fresheners  will  be  supported  by  an 
advertising  campaign  at  the  end  of  the 
year  in  the  leading  women's  magazines 
which  will  contain  a  5p-off  coupon. 
Smith  &  Nephew  Ltd,  Bessemer  Road, 
Welwyn  Garden  City,  Herts.  ■ 


are  used  and  these  come  in  display 
outers. 

A  new  30-second  commercial 
featuring  both  the  current  and  the  new 
Victory  V  packs  will  be  shown 
nationally  from  October  26. 

Menthol  &  eucalyptus  is  the 
additional  Hacks  flavour  and  the  brand 
will  also  be  supported  with  television 
advertising.  Barker  &  Dobson  Ltd,  PO 
Box  5,  Whitefteld  Road,  Liverpool 
L6  5DF.  ■ 


Wilkinson  deny 
Camargue  rumours 

Rumours  (reported  in  C&D's 
Sunglasses  Supplement)  that  Wilkinson 
Sword  are  withdrawing  Camargue 
from  the  German  market  are 
unfounded,  according  to  the  company. 
Wilkinson  say  that  the  range's 
performance  over  the  past  12  months, 
despite  a  difficult  first  two  years,  has 
encouraged  them  to  continue  their 
sunglass  programme.  Camargue,  they 
claim,  is  now  the  number  one  brand  in 
the  German  drug /perfumery  sector. 

And  as  part  of  their  international 
programme  Wilkinson  have  recently 
launched  Camargue  nationally  in 
Brazil  after  a  test  market  in  Rio  de 
Janeiro — where  they  have  recently 
established  a  sunglass  plant.  Camargue, 
they  say 'is  also  the  number  two 
brand  in  South  Africa  with  a  growing 
market  share  in  both  value  and  volume. 

The  Camargue  range  will  become 
an  export  only  product  in  Britain  and 
no  longer  be  marketed  here.  However 
Wilkinson  say  that  in  the  UK  they  are 
continuing  with  significant  marketing 
and  added  investments  by  way  of  a 
new  Foster  Grant  sunglass  sales  team  to 
service  the  chemist  trade.  ■ 


Macdonald's  farm 


The  Macdonald  range  of  cotton  wool 
is  being  promoted  with  an  on-pack 
offer  of  farm  animals,  plus  Old 
Macdonald  himself.  The  offer,  which 
runs  until  April  30,  is  being  featured 
on  all  pleat  and  roll  packs  of 
Macdonald's  cotton  wool.  For  a  coupon 
plus  £1.15  the  consumer  will  receive 
two  kits  of  Farmer  Macdonald  or  his 
animals.  Each  kit  comes  with  its  own 
cardboard  dwelling  which  can  be  put 
together.  A  header  board  is  available 
from  Wellcome  consumer  reps  for  use 
with  the  display  unit.  Wellcome 
Consumer  Division,  The  Wellcome 
Foundation  Ltd,  Crewe  Hall,  Crewe, 
Cheshire.  ■ 


Vestric  price 


Vestric  are  offering  the  Polaroid  1000 
at  a  trade  price  of  £15.25  plus  VAT, 
and  not  as  stated  last  week  (p638). 
They  apologise  to  pharmacists  for  any 
inconvenience  caused.  Vestric  Ltd, 
Chapel  Street,  Runcorn,  Cheshire 
WA7  SAP.  ■ 
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First  in  Britain. 
A  throwaway  success. 

Announcing  the  Swivel  disposable  from  Wilkinson  Sword. 

It's  the  first  swivel  head  disposable  in  the  UK,  and  it's 
available  now,  everywhere  south  of  Cleethorpes. 

Backed  by  massive  TV  advertising,  if  11  be  a  winner  with 
your  customers.  So  we'll  make  sure  it  is  available  in  the  rest 
of  the  country  in  the  New  Year. 

And  the  whole  of  Britain  can  have  the  best  shave  it'll  ever 
throwaway. 

THE  WILKINSON  SWORD  SWIVEL  DISPOSABLE  IS  AVAILABLE  FOR  IMMEDIATE  DELIVERY 
CONTACT  WILKINSON  SWORD  ON  FREEFONE  3637. 
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COUNTERPOINTS 


Listerine  cartoon 
calendars 

Halls  Hudnut  are  giving  away  12,000 
1981  Listerine  antiseptic  mouthwash 
calendars.  Necktags  on  all  bottle  sizes 
except  the  83ml  carry  details  of  the 
offer. 

Featuring  the  cartoon  characters 
from  the  1980  advertising  campaign, 
the  calendars  are  printed  on  plastic. 

"We  know  that  there  is  quite  a 
following  of  these  Listerine 
advertisements,"  says  David  Larder, 
product  manager,  Halls  Hudnut.  "And 
the  idea  is  to  make  them  available  to 
everyone  who  would  like  them  in  their 
own  home  as  a  daily  reminder  to  start 
the  day  with  Listerine. 

"Listerine  is  the  original,  strong 
mouthwash  brand  in  a  rapidly  growing 
market  which  has  a  predicted  value  of 


nearly  £10  million  in  1981.  The 
calendar  offer  creates  additional 
consumer  interest  and  underlines  our 
confidence  in  Listerine's  role  in 
continuing  to  expand  that  market." 
Halls  Hudnut  Ltd-,  Chestnut  Avenue, 
Eastleigh,  Hants.  ■ 


Tinaderm  GSL 

Tinaderm  cream,  powder  and  solution 
are  now  General  Sale  List  products. 
Kirby-W  arrick  Pharmaceuticals  Ltd, 
Mildenhall,  Bury  St  Edmunds,  Suffolk 
1P28  7 AX.* 


Sanger  Supersavers 

The  Sanger  Supersavers  for  November 
1 -December  23  are  Curity  Snugglers, 
Cream  Silk  conditioner,  Delrosa, 
Gillette  Contour  and  Gil  blades, 
Heinz  baby  food,  Johnson  baby  lotion, 
Macleans,  Mum,  Nice  'n  Easy, 
Palmolive  rapid  shave,  Ribena,  Savlon 
liquid.  Shield,  Tender  Touch,  and 
Vaseline  intensive  care  lotion.  Sangers 
Ltd,  Cinema  House,  225  Oxford  Street, 
London  W1R  1AE.  ■ 


Braun  cocktail 

In  a  pre-Christmas  dealer  promotion, 
Braun  Electric  are  offering  a  selection 
of  gourmet  foods  and  wines  in 
exchange  for  points  gained  when 
ordering  Braun  photographic  products. 
Any  Braun  Nizo  camera,  Braun 
projector  or  flashgun  or  any  product 
from  the  Enna  range  ordered  carry 
points  which  can  be  put  towards  food 
or  game  hampers,  wine  or  spirit 
hampers  or  a  meal  at  an  Egon  Ronay 
restaurant. 

The  promotion  runs  until  Christmas 


Eve  but  to  ensure  Christmas  delivery 
orders  should  be  placed  by  December  1. 
Braun  Electric  (UK)  Ltd,  Dolphin 
Estate,  Windmill  Road,  Sunbury-on- 
Thames,  Middlesex.  ■ 


Seasonal  Maybelline 

For  autumn,  Maybelline  have  brought 
out  a  range  of  fresh  woodland  colours. 
Ultra  frost  shadows  (£0.95)  are  in 
smokescreen  blue  and  frosty  moss, 
and  ultra  velvet  shadows  (£0.95)  are  in 
heather  velvet  and  azure  blue.  Lipsticks 
(£1.05)  and  nail  colours  (£0.84)  come 
in  three  matching  colours — wild  plum, 
flicker  flame  and  silver  birch.  Plough 
(UK)  Ltd,  Penarth  Street,  London 
SE15  1TR.  ■ 


Chr  eye  masque 

Chr  eye  masque  concentrate  (£12.50), 
being  launched  in  November  as  a 
treatment  for  the  delicate  skin  around 
the  eyes,  is  claimed  to  be  a  new 
concept  in  eye  care. 

Most  masques,  the  company  says, 
carry  strict  instructions  not  to  be  used 
around  the  eye  but  Chr  has  a 
moisturising  formula  which  provides 
the  moisture  retention  necessary  for 
the  fragile  skin  around  the  eye  area. 
Also  available  is  face  and  throat  oil 
for  normal,  dry  and  very  dry  skin 
(£9.75)  described  as  both  a  protectant 
and  moisturiser.  Ultima  11,  86  Brook 
Street,  London  Wl .  ■ 


Battery-driven 
air  freshener 

An  automatic  air  freshener  (£9.72)  is 
now  available  from  Mystair  which  is 
claimed  to  have  a  more  effective 
coverage  over  a  wider  area.  Battery- 
driven,  the  air  freshener  incorporates 
a  timer  which  switches  the  motor  on 
for  ten  seconds  in  every  minute  and 
there  is  a  device  for  the  liquid 
fragrance  which  ensures  a  steady 
release. 

A  variety  of  fragrances  are  available 
said  to  be  suitable  for  any  location.  The 
unit  can  be  table-top  or  wall  mounted 
and  can  be  converted  to  mains 
operation  with  the  aid  of  a  transformer. 
Mystair  Ltd,  103  Brighton  Road, 
Coulsdon,  Surrey.  ■ 


Meyton  distribution 

Sellaway  are  now  distributors  of  the 
Meyton  babycare  range.  The  products, 
which  all  come  in  200cc  pink  bottles, 
are  tearless  baby  shampoo  (£0.69),  baby 
lotion  (£0.85)  and  baby  oil  (£0.99).  A 
baby  talc  is  expected  to  be  available 
shortly.  Sellaway  Ltd,  23  Union  Road, 
Croydon  CR0  2XU.  ■ 

ON  TV 
NEXT  WEEK 


Ln 

London 

WW  Wales  &  West 

We 

Westward 

M 

Midlands 

So  South 

B 

Border 

Lc 

Lanes 

NE  North-east 

G 

Grampian 

Y 

Yorkshire 

A  Anglia 

E 

L'ireann 

Sc 

Scotland 

U  Ulster 

CI 

Channel  Is 

Alka  Seltzer:  All  areas 

Alberto  Balsam  conditioner: 

All  except  U,  CI 
Anadin:  All  areas 

Anais  Anais:  Ln,  M 

Buf-Puf:  Ln,  M,  WW,  Sc 

Curity  Snugglers:  All  areas 

Dixcel  toilet  tissue: 

M,  Lc,  WW,  So,  A,  We,  Ln 
Elseve  shampoos:  All  areas 

Grecian  2000:  Ln,  M,  Lc,  Sc,  So,  A 

Hedex:  All  areas 

Oil  of  Ulay:  Ln 
Peaudouce  babyslips:  Ln,  Lc,  Y,  So 

Sanatogen  vitamin  range:  All  areas 

Sine-off:  Ln 
Vidal  Sassoon:  Ln,  Lc,  M,  Y,  NE 

Vitaplus:  Lc,  M,  Y,  NE 

V05  shampoo:  All  except  U,  CI 
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A  counter  attack... 


Please  take  a'free'heakh  care  leaflet  ^^|) 

^wyeth  the 

Family  Medicines  health 


Gentle 
relief  of 
constipation 


ALGIPAN 


A  soothing 

balmformuscular 

pain  and  stiffness 


i  runt 


Davenol 

cough  linctus 

pharmacy  only— now  available  in  a  handy 
pack,  for  over  the  counter  sales. 

Algipan,  Aludrox,  Petrolagar  and  Davenol,  well 
established  products  that  will  now  become  even 
better  known. 
Wyeth  Family  Medicines  incorporate  these 
successful  remedies  into  a  new  promotional 
assault  to  move  them  off  of  your  shelves  and  into 
the  family  medicine  cabinet. 

Bonus  offers 
and  competitions 

Your  Wyeth  representative  can  provide  you  with 
full  details  of  these  offers,  point  of  sale  material 
and  entry  forms  for  the  Wyeth  'Sicilian  Serenade' 
and  Holiday  in  the  Sun'  competitions. 
Special  bonus  deals  on  Algipan  and  Davenol 
(100ml  pack)  are  open  to  you  on  orders  placed 
between  November  10th  and  December  5th 
1980. 


AA  Wyeth  Family  Medicines 

a  winning  team  on  the  health  front 

Wyeth  Laboratories,  Taplow,  Maidenhead,  Berks. 


Trade  marks 


SEP/J/01 


IN  SIX  YEARS,  DI 
HAVE  MADE  Q 

"Vc  1 


In  the  past  few  years, 
disposable  nappies  have 
built  themselves  a  strong 
reputation.  They  leak. 

And 
that's  not 
the 

half  of 
it. 


Or  a  better  product. 

At  Peaudouce,  we 
applied  our  mind 
to  the  latter. 

By  shaping 


They 

don't  always  fit  properly 
-  so  as  well  as  leaking,  they're  thought 
to  be  uncomfortable.  The  padding  can 
bunch  into  a  soggy  mass.  And  it's  not 
unknown  for  them  to  collect  pools  of 
water  in  the  bottom.  It  would  now 
take  an  army  of  PR  men  to  even  ruffle 
such  well  entrenched  stigmas. 


and  elasticating  the 
legs  we  managed  to  get  leakage 
under  control.  (So  far  so  good.) 

The  padding  has  been  doubled 
to  a  night-time  absorbency.  (Things 
are  really  looking  better.) 

And  we  came  up  with  a  unique 
design  for  quilting  the  padding  to  dis- 
perse the  water.  (Bingo,  we've  got  it!) 


LE  NAPPIES 

AT  PROGRESS. 


Not  quite, 
e  incorporated 
)ne-way  liner  to 
lp  prevent  nappy 
>h.  And  deliberately 
oided  risking  chemical  whitenersT 

We  even  thought  of  a  cute  idea  for 
lap  at  the  back  to  stop  a  baby's  vest 
getting  wet.  And  as  far 
C  D  as  fit  goes,  we  make 
them  in  four 
sizes,  from  new- 
born through  to 
pot-trained.  Each  size 
tcked  in  different  quantities  to  keep 
e  box  price  the  same. 

In  18  weeks  in  Boots,  Peaudouce 
iby  Slips  have  gone  off  like  a  rocket, 
ir  bursts  and  all.  And  the  market  is 
irting  to  go  crazy. 


So  if  you  want  the  facts  behind 
the  flannel,  call  Mike  Chambers. 
If  he  talks  to  you  19  to  the 
dozen,  forgive  him.  He's  every 
right  to  his  mli&J/  enthusiasm. 


BobyStipa 


THE  REVOLUTIONARY  BABY-SHAPED  DISPOSABLE  NAPPY 


Peaudouce  (UK)  Ltd.,  827  High  Road,  North  Finchley, 
London  Nl2  8PR.  Telephone:  01-445  5246. 


COUNTERPOINTS 


Steel  replaces  glass 
in  long-lasting  flask 


A  "guaranteed  unbreakable"  vacuum 
flask  is  to  be  introduced  next  month. 
The  Aladdin  Stanley  comes  in  two 
sizes — £-litre  or  litre  and  is  described 
as  having  a  tough  outer  case  of  steel 
with  a  durable  chip-resistant  finish;  and 
a  second  stainless  steel  wall  inside.  This, 
the  makers  say,  does  away  with  the  use 
of  fragile  glass  in  the  manufacture, 
making  the  flask  safer  and  hygienic,  as 
stainless  steel  won't  shatter,  rust,  taint, 
or  stain. 

Drinks,  they  say,  are  kept  hot  or 
cold  by  double  insulation.  The  Aladdin 
Stanley  has  a  double-walled  vacuum 
with  carbon  filling,  with  thermal 
properties  above  the  British  Standard. 
The  stopper  is  leak-proof  and  made  of 
plastic,  packed  with  cork  for  maximum 
insulation.  The  flasks  are  topped  with 
insulated  cups  of  nickel  and  chrome 
plated  steel,  lined  with  plastic. 


Five-year  guarantee 

Each  flask  carries  a  five-year 
guarantee  against  breakage,  defective 
materials  and  faulty  workmanship. 
The  j-litre  size  costs  around  £12.00. 
Research  on  the  flask  is  claimed  to 
show  that  on  average,  regular  flask 
users  break  and  replace  ordinary  flasks 
at  least  three  times  a  year.  Over  a 
period  Of  five  years  the  company  says 
this  would  mount  up  to  cost  in  the 


Cavale  colours 


Autumn  fashion  colours  for  the  lips, 
eyes  and  nails  from  Cavale  by 
Faberge  are  Slowburners.  For  the  eyes 
there  are  six  shades  in  the  Cavale 
powder  shadow  Solitaire  range  (£4.25) 
— smokey  blue,  smokey  brown,  gold 
fire,  smokey  green,  smokey  grey  and 
white  fire.  Described  as  creamy  and 
highly  pead'ised  the  shadows  come  in 
white  square,  compacts  decorated  with 
the  Cavale  logo.  There  are  also  three 
matching  lipsticks  (£2.95)  and  nail 
enamels  (£2.45) — hot  &  spicy,  burnt 
russet  and  mellow  mauve. 

A  £40,000  advertising  campaign  will 
run  in  Cosmopolitan  and  Vogue  during 
September-November  which  will 
comprise,  in  addition  to  the 
Slowburners  advertisement,  a  six-page 
"advertorial"  on  Cavale  cosmetics  and 
fragances  in  conjunction  with  Timex. 


region  of  £25.00  for  replacements.  The 
surveys  revealed  that  people  would  be 
prepared  to  pay  a  premium  price  for 
an  unbreakable  flask. 

To  launch  the  flask,  Aladdin  are 
mounting  a  £150,000  campaign  which 
will  be  mainly  concentrated  in  the 
Press,  using  the  Sun-,  Star,  News  of  the 
World  and  the  People.  In  addition, 
there  will  be  below-the-line  promotions. 
Aladdin  Industries  Ltd,  Brenda  Road, 
Hartlepool,  Cleveland  TS25  2BH.  ■ 


Faberge  are  also  promoting 
Faberge  Organics  shampoo  for  normal 
hair  with  20,000  free  sachets  which 
are  being  attached  to  the  October  issue 
of  Weightwatchers  magazine.  Faberge 
lnc-,  Ridgeway,  Iver,  Bucks.  ■ 


Stesco  catalogue 


An  illustrated  catalogue  covering  the 
Stesco  range  of  toilet  accessories  has 
been  introduced  by  I  &  M  Steiner. 

Among  the  new  items  catalogued 
are  emery  boards,  nail  files,  tweezers 
and  nail  clippers  from  Bates  (USA)  and 
additions  to  the  Gosol  (Solingen) 
range.  The  majority  of  items  are 
carded.  Copies  of  the  new  catalogue 
may  be  obtained  from  /  &M  Steiner 
Ltd,  Reynard  Mills  Trading  Estate, 
Windmill  Road,  Brentford,  Middlesex, 
TW8  9LY.  ■ 


Anti-flea  collar 
from  Bob  Martin 

Bob  Martin  company  are  to  launch 
their  first  anti-flea  collar  into  this 
country.  Bob  Martin  for  dogs  (£1.85) 
and  Tibs  for  cats  (£1.72)  are  said  to 
give  five  months  protection.  A  three- 
month  collar  (dog  £1.45,  cat  £1.35)  is 
being  launched  simultaneously.  The 
product  launches  will  be  supported  by 
an  advertising  and  POS  drive  carrying 
the  company's  new  marketing  approach 
with  the  message  "Bob  Martin  the  pet 
name  for  caring". 

The  products  will  be  supported  qy 
an  autumn  advertising  campaign  in  the 
national  Press  including  the  Sun,  Da,ily 
Mirror,  Daily  Telegraph,  Radio  Times, 
Sunday  Mirror,  Sunday  People,  News 
of  the  World,  Woman  and  Woman's 
Own. 

Coming  in  outer  packaging  that  has 
been  designed  for  display,  each  box 
contains  a  dozen  packs.  Bob 
Martin  Co,  61  Hoghton  Street, 
South  port,  Mersey  side  PR9  0PL.  ■ 


Pifco  steam  brush 


Pifco  have  introduced  a  steam  styling 
brush  which  they  say  not  only  has  all 
the  advantages  of  the  standard  hot 
styling  brush,  but  a  mist  of  steam  can 
also  be  passed  through  the  hair  at  the 
touch  of  a  button  while  it  is  still  held 
in  place  on  the  brush.  Eight  rows  of 


heat  resistant  bristles  hold  the  hair  in 
place  and  when  required,  steam  is 
passed  through  56  vents.  Other 
features  are  a  heat  ready  dot,  a  brush 
release  button,  a  cool  swivel  tip  and 
a  no-tangle  swivel  cord.  Pifco  Ltd, 
Failsworth,  Manchester  M35  0HS.  ■ 


Stute  additions 


Stute  Continental  have  extended  their 
range  of  dessert  fruit  in  jars  to  include 
dark  morello  cherries  in  syrup,  plum 
halves  in  syrup  and  gooseberries  in 
syrup.  Also  new  is  wild  cranberry 
sauce  in  jars.  Stute  Foods  Ltd,  Clifton 
Heights,  Triangle  West,  Bristol.  ■ 
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t^NOW  REDOXON 


TURNS  BLACKCURRANT  C 
INTO  HARD  CURRENCY 


New  natural  blackcurrant  Redoxon 
tastes  like  a  winner. 

It  sparkles.  It  refreshes.  It's  going  to 
make  you  a  very  healthy  additional  profit. 

Because  Blackcurrant  Redoxon  is 
going  to  push  the  brandleader's*  sales 
even  further  ahead.  Just  like  the  orange 
and  lemon  flavours  increased  Redoxon 
cash  sales  by  over  80%  in  1976. 

Blackcurrant  Redoxon  is  backed  by 
eye-catching  display  material,  exciting 
pharmacist  and  staff  incentives,  with  the 
best  in  bonus  terms  to  give  you  even 
more  profit. 

Don't  miss  this  exciting  new  winter 
profit  opportunity.  Fill  in  the  attached 
coupon  or  telephone  John  Heywood  on 
Welwyn  Garden  28128,  now,  for  an  early 
visit  from  your  Roche  medical 
representative. 

Roche  Products  Limited 

PO  Box  8,  Welwyn  Garden  City 

Hertfordshire  AL7  3AY 


•Redoxon  81%  cash  share  Vitamin  C  Market  1979  (Nielsen) 
Each  natural  blackcurrant  Redoxon  effervescent  tablet 
contains  Ig  vitamin  C 
Redoxon  is  a  trade  mark 


NEW,  NATURAL  BLACKCURRANT 
 FLAVOUR  

Please  ask  your  Representative  to  call  on  me  as 
quickly  as  possible. 

Name  


~1 


Pharmacy^ 
Address^ 


Roche  Products  Limited,  PO  Box  8 
Welwyn  Garden  City 
Hertfordshire  AL7  3AY 


Beecham  Toiletries  have  never  been  wallflowers. 
In  fact,  many  of  them  are  picked  up  more  times  than  an) 
of  their  competitors. 

Because,  apart  from  thehigh  standard  of  quality  on  which 
we  at  Beecham  insist,  we  spend  large  amounts  telling  your 
customers  about  them. 

This  year  we're  spending  more  on  advertising,  marketin 

WHY  BEECH/4 
DON'T  GET  LEF 


■ 


nHliiiiNHilii 


■ 


'  ■  * 


tonthe  shelf  BEECHAM  TOILETRIES 


id  promotion  than  ever  before.  Well  into  eight  figures,  in  fact. 

Which  will  mean  more  of  your  customers  buying  more 
our  toiletries. 

So  make  sure  your  salesman  keeps  you  well  stocked  up 
ith  all  our  products  this  year 

After  all,  emptying  shelves  may  be  pleasant,  but  empty 
elves  never  made  anyone  a  profit. 

I  TOILETRIES 
ON  THE  SHELE 


cooper 
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Now  Cooper  Freshaire  comes  in  bright,  new,  eyecatching  designs. 
So  they'll  move  even  faster  off  your  shelves. 
And  there's  a  very  attractive  Introductory  Offer  which  gives  you  a  very 
sensible  profit  indeed  —  ask  your  Wellcome  Representative. 

Cooper  Freshaire.  Make  scents  make  profit 

hinder  Vine  bouquet 

The  Wellcome  Foundation  Limited,  London,  ft  'Trade  Mark. 

Wellcome 
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EQUIPMENT 


Japanese  assault  on 
POS  market 


Hand-held  terminals  from 
UK  herald  new  generation 


A  UK  company  has  developed  a 
portable  data  capture  system  based  on 
a  "new  generation"  of  hand-held 
programmable  terminals.  Microfin 
Systems  say  the  main  advantages  of 
their  portable  terminal  lie  in  a 
comprehensive  software  system  which 
produces  new  terminal  programs 
rapidly  and  distributes  the  programs 
to  remote  terminals  over  the  telephone 
network.  This,  they  say,  avoids  the 
current  necessity  of  returning  all 
terminals  to  a  manufacturer  for 
program  changes.  It  also  permits  a  user 
to  load  a  new  program  into  his 
terminal  for  the  cost  of  a  'phone  call. 

The  company  was  set  up  two  years 
ago  and  the  terminal  was  developed 
with  the  backing  of  the  Department 
of  Industry  and  the  National  Research 
and  Development  Corporation. 

A  solid  state  memory  of  up  to  24K 
bytes  can  be  dynamically  divided 
between  program  and  data  storage, 
the  memory  being  protected  by  a 
power  supply  which  will  preserve 
program  and  data  for  up  to  three 
months  without  battery  charging. 

The  alphanumeric  keyboard  is 
covered  by  a  water  resistant  membrane 
and  has  48  keys — which  include  12 
function  keys.  The  terminal  display 
shows  16  alphanumeric  characters  and 
can  be  scrolled  for  reading  or  entering 
free  format  messages.  A  real-time 
clock  allows  the  timing  of  data 
transactions  and  can  provide  clock  and 
alarm  facilities. 


Programming 

Microfin  say  that  using  their  "user 
programming  system"  a  new  program 
can  be  written  and  tested  in  a  few 
hours.  At  present  the  company  provide 
this  service  from  their  Egham 
headquarters,  but  in  the  near  future 
systems  analysts  will  be  able  to  use 
the  system  from  their  own  offices 
following  a  day's  training.  The 
terminal  can  be  connected  to  the 
telephone  network  using  an  acoustic 
coupler  or  Post  Office  modem. 

Peripheral  devices  include  bar 
code,  OCR,  plastic  card  readers  and  a 
range  of  printers.  Accessories  consist 
of  mains  and  car  chargers,  battery 
packs  and  carrying  cases. 

Prices  of  the  terminals  depend  upon 
memory  capacity  and  the  quantity 
ordered,  but  typical  prices  are  in  the 


range  £600  to  £900  per  terminal.  The 
product  is  available  now  and  Microfin 
say  they  expect  to  have  some  100  to 
150  on  test  by  the  end  of  the  year, 
adding  that  sales  below  5,000  in  1981 
would  be  "disappointing".  Microfin 
Systems  Ltd,  Winslade  House,  Egham 
Hill,  Egham,  Surrey  TW20  0AZ.  ■ 


Display  units  tor  literature  and  brochure 
presentation — available  in  table  top  and 
free-standing  versions.  Ergonom 
Distributors  Ltd,  38  Warren  Street, 
London  W1 


One  of  the  world's  largest  producers  of 
electronic  cash  registers  is  set  to  assault 
the  UK  market  at  a  time  when  sales 
of  such  products  are  set  to  boom. 

Omron  Terminals  (UK)  Ltd  has 
been  set  up  as  a  wholly  owned 
subsidiary  of  the  Omron  Tateisi 
Electronics  Co  of  Kyoto,  Japan.  The 
UK  subsidary  based  in  New  Maiden, 
Surrey,  will  now  offer  customers  a 
complete  marketing  and  servicing  on 
Omron  machines. 

The  company  claims  that  its 
machines,  previously  marketed  by 
other  distributors,  already  outsell  most 
other  makes  in  the  UK.  They  rate  the 
annual  British  market  as  well  in 
excess  of  100,000  machines  and  expect 
rapid  sales  growth  over  the  next  few 
years  as  machines  which  were  brought 
in  at  the  time  of  decimalisation  ten 
years  ago  come  to  the  end  of  their 
effective  life. 

Omron  Tateisi  produced  over 
150,000  registers  in  its  last  financial 
year.  One  of  the  latest  models  is  the 
System  80,  which  is  based  on  a  small 
cash  register  that  can  be  expanded 
with  an  OCR  reader,  optical  scanner, 
cassette,  floppy  disc,  VDU  screen, 
weighing  scale,  coin  dispenser,  modem 
for  data  transmission,  256K  memory 
for  price  look-ups  and  a  linked  system 
of  up  to  31  terminals  connected  to  a 
consolidator.  ■ 


Software  package 


A  computer  software  package 
specially  written  for  chemists  is  being 
offered  by  Business  Equipment  Oentre. 

The  package,  written  by  "a  leading 
north-west  wholesale  and  retail  chemiist" 
is  used  in  conjunction  with  the 
Commodore  PET  professional 
computer  system,  both  computer  and 
software  being  offered  for  less  than 
£1,500  (or  £9  a  week  on  lease).  The 
accounting  system  covers  stock 
invoicing  and  VAT  control.  Business 
Equipment  Centre  (Liverpool)  Ltd, 
31  Edge  Lane,  Liverpool  L7  2PA.  ■ 


Pitney  Bowes  1644  marking  printer  tor 
labels  and  tickets  with  up  to  four  lines 
of  ten  characters  each  at  174  impressions 
a  minute.  Pitney  Bowes,  Elizabeth  Way, 
Harlow,  Essex 
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Why  I  welcome  another 
pregnancy  test  kit 


It  is  good  to  see  another  pregnancy 
testing  kit  being  made  available  to 
us,  because  I  do  a  fair  number  of 
tests  and  find  both  existing  outfits 
difficult  to  use. 

The  Gravindex,  on  those  horrid 
bits  of  shiny  cardboard,  is  almost 
impossible  to  read,  especially  as  their 
latex  suspension  is  so  thin.  I  also  find 
having  to  use  one  drop  of  one  reagent 
and  two  drops  of  the  other  tiresome. 
Nevertheless  they  do  supply  a  first-class 
technical  explanation  of  the  process, 
which  is  very  useful. 

Pregnosticon  is  easier  to  read  'but 
probably  with  one  in  three  I  cannot 
be  definite  about  the  result,  and  have 
to  ask  the  person  to  return  in  a  couple 
of  days  for  a  free  re-test.  This  adds  to 
the  cost  of  performing  the  test,  but 
what  adds  to  it  much  more  is  that 
the  clear  liquid  always  runs  out  before 
the  latex.  I  never  get  more  than  about 
16  tests  out  of  a  bottle  supposed  to 
hold  20.  I  have  been  told  that  the 
solution  may  have  evaporated  a  little, 
but  if  so  I  am  worried  that  the  urine 
of  a  pregnant  woman  at  the  test's 
critical  limit  would  fail  to  neutralise 
all  the  serum  and  provide  a  wrong 
result.  However,  as  the  test  is  kept  in 
a  refrigerator  I  don't  consider  the 
possibility  of  evaporation  very  likely. 

What  does  intrigue  me  about 
pregnancy  testing  outfits  is  that  we 
sell  Discover  2,  which  is  supposed  to 
give  a  positive  at  nine  days,  yet 
Pregnosticon  is  unreliable  below  12. 
I,  in  fact,  always  insist  on  14  days 
since  I  once  had  a  negative  at  13  days 
from  a  customer  who  was  convinced 
I  had  given  her  the  wrong  result.  She 
came  back  two  days  later,  having  had 
another  test  done  at  the  chemist 
across  the  road  who  made  her  positive. 
Naturally,  she  wanted  her  money 
back.  She  was  good  enough  to  provide 
another  specimen  that  day  which  I 
found  positive.  Since  then  I  have 
always  insisted  on  a  minimum  of  14 
days  overdue. 


No  bonus 


f  was  pleased  when  the  Roche 
representative  came  in  the  other  day, 
the  first  visit  since  the  introduction  of 
Redelan.  We  do  well  with  Redoxon 
effervescent  and  I  wanted  to  stock  up 


with  it,  on  bonus,  for  the  winter.  I  was 
therefore  very  annoyed  When  he  was 
unable  to  take  an  order  as,  apparently, 
this  product  is  distributed  by  Polaroid. 
Now,  we  do  not  have  a  Polaroid 
representative  calling  so  I  am  denied 
the  opportunity  of  buying  this  product 
on  bonus. 

My  shop  is  in  an  area  where 
parking  is  difficult  and  I  imagine 
because  of  this  many  representatives 
do  not  call.  So  if  a  bonus  is  available 
only  through  a  representative  I  often 
lose  out.  And  it  makes  me  very  cross. 
Surely  it  should  not  be  too  difficult 
for  a  sales  manager  to  mail  pharmacists 
in  areas  Where  they  have  no 
representation — or,  of  course,  notify 
the  bonus  through  C&D ! 


Dead  as  .  .  . 


Did  you  ever  see  Walt  Disney's 
"Fantasia"?  If  you  did,  I  am  sure 
you  will  remember  the  dinosaurs,  once 
so  powerful,  which  were  unable  to 
adapt  to  changing  conditions  and  so 
became  extinct.  I  was  reminded  of 
them  early  this  year  when  the  manager 
of  the  local  branch  of  Vestric  got  in 
touch  with  me  because  my  account 
was  below  the  level  needed  to  keep  it 
going. 

This,  incidentally,  was  entirely  their 
own  fault.  At  one  time  they  were  my 
major  supplier.  Their  delivery  times 
suited  my  business  and  I  was  very 
pleased  with  them.  Then  someone  at 
Runcorn  decided  that  van  deliveries 
should  be  "rationalised".  'My  three 
deliveries  a  day  were  reduced  to  two 
and  finally  to  one.  Whilst  other 
wholesalers  gave  invoice  with  goods 
they  could  not.  Others  gave  out-of- 
stocks  and  lines  not  stocked  at  the  time 
of  giving  the  order.  They  did  not. 

To  make  things  easy  for  themselves, 
they  refused  to  take  orders  for  counter 
lines  over  the  telephone,  but  insisted 
on  them  being  written  on  a  special 
pad  and  given  to  the  driver.  Other 
firms  coped  with  telephone  orders. 

I  explained  all  this  to  the  Vestric 
branch  manager  Who,  whilst  admitting 
that  other  wholesalers  had  the  edge 
on  him  so  far  as  these  points  were 
concerned,  said  he  felt  that  things 
were  getting  better.  He  also  forecast 
that  with  the  wholesaler  war  now 


raging  many  of  the  smaller  wholesalers 
would  go  out  of  business.  Vestric, 
being  the  largest,  would  of  course 
survive  such  a  war.  Just  like  the 
dinosaurs  I  thought. 

I  gave  it  six  months  to  see  how 
things  went.  There  has  been  one  slight 
improvement — invoices  now  arrive 
with  goods.  But  out-of-stocks  are  still 
not  given  at  time  of  placing  the  order. 

But  enough  'is  enough,  having  lost 
a  considerable  amount  of  discount  by 
giving  them  business  which  I  could 
have  given  to  Unichem  or  Macarthys, 
I  have  had  to  bid  a  sad  farewell  to 
Vestric.  The  good  things  promised 
me  are  like  Billy  Bunter's  postal 
orders,  always  in  the  post  but  never 
actually  turning  up.  I  wonder  which 
of  us  will  go  out  of  business  first. 


CRCs 


I  had  a  good  chuckle  over  Xrayser's 
accounts  of  his  struggles  with  his 
child-resistant  containers.  Health 
visitors  who  collect  tablets  for  their 
older  patients  won't  have  anything  to 
do  with  them.  Although  obviously  1 
stock  them  and  always  offer  them  to 
young  mothers  and  where  I  think 
young  children  may  be  about,  the  older 
patients  just  don't  like  them. 

I  was  therefore  somewhat  surprised 
when  at  a  meeting  of  our  local  GP 
practice — to  which  I  had  been  invited 
because  the  use  of  medicines  was 
being  discussed — a  young  medical 
research  worker  claimed  that  since 
the  introduction  of  child-resistant 
containers  there  had  been  a  significant 
reduction  in  child  mortality.  She  put 
this  down  entirely  to  the  use  of  these 
containers,  but  I  wondered  if  it  were 
so. 

Discussing  the  use  of  containers 
with  my  colleagues  at  a  local  branch 
meeting  it  seems  that  few  of  us  use 
them  routinely.  I  think  the  "Medicines 
with  care"  campaign  and  the  warning 
on  all  our  labels  have  also  had  an 
important  effect,  and  probably  greater 
than  all  of  those  is  the  use  of  the  foil 
pack.  ■ 

This  week's  contribution  came  from  a 
proprietor  pharmacist  in  the  London 
area.  ■ 
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SHOWRAX 

for  the  Modern 

Pharmacy 


The  Best  of  Both  Worlds 


With  all  the  problems  surrounding  prescription 
income,  the  key  to  prosperity  for  today's  Pharmacist 
lies  in  increasing  turnover  from  a  well-planned  and 
attractive  front-shop  area.  But  how  do  you  choose  the 
right  display  method? 

Until  now  the  choice  was  usually  between  a 
standard  display  system,  which  allows  for  very  little 
individuality,  or  a  totally  custom-made  interior, 
involving  expensive  designers,  specialist  carpentry 
and  many  days  of  lost  turnover. 

Now  Showrax,  Britain's  leading  manufacturer 
in  retail  display,  have  launched  a  brand  new  range  of 
equipment.  It  combines  the  low-cost  benefits  and 
flexibility  of  a  modular  system,  with  the  freedom  to 
choose  the  exact  colours,  materials  and  layout  you 
require,  within  the  standard  range. 

All  the  facts  on  our  new  equipment,  and 
everything  you  need  to  know  about  pharmaceutical 
shopfitting  is  in  our  "Pharmacy  Information  Pack" 
which  is  yours  for  the  asking. 


To:  The  Northfleet  Group, 
Tower  Works,  Lower  Road,  Gravesend,  Kent. 
Telephone:  0474  -  60671 

Please  send  me  my  FREE  Pharmacy  Information  Pack 

Name 
Address 


CDP 


Tel  No. 


The  \ 
Northfleet  4 
Group 


SHOWRAX 


STERILE 

DRESSING  PACK 

DRUG  TARIFF 

CONTENTS 

I  Al):&ffceni  Gmin  Tissue  Pad 

4  Abtorfteni  Gatui  Swabs  to  em  1 10  cm 

4  Urge  Ctrtion  Wool  Bads 

I  Wswben!  Paper  Towel 

1  Watei  Repellent  Paper  Sterile  Field 


Vernon-Caruo 


l^ernaid 

STERILE 

5  GAUZE  BHDS 

( GAUZE  SWABS  B  P  C. ) 
7-5cn,X7-5en,   8  PLY 


Vernon-Csrus  Limited 

UANCASMIfle  .  ENGLAND 


Vernon-Carus  Ltd.  pioneered 
commercially  produced  Sterile 
Dressing  Packs  in  the  United  Kingdom 
almost  twenty  years  ago  and  have 
led  the  field  ever  since. 

Packs  are  obtainable  from  all 
wholesale  chemists  and  conform  to 
the  National  Health  Service  Drug 
Tariff  Specification. 

Jvrnaid 


REGD. 


THE BRAND LEADER 


VERNON-CARUS  LTD. 
Penworthani  Mills, 
Preston,  Lanes,  Tel:  744493/8 


Total  Success... 

Total-the  all-in-one  contact  lens  solution 

Total  -  the  all-in-one  contact  lens  solution  Specially  formulated  lor  the  on- 
the-go  contact  lens  wearer  too  busy  to  bother  with  a  multitude  ot  bottles.  And 
for  the  experienced  wearer,  simply  anxious  to  discover  an  easier  alternative. 
An  overnight  soak  in  Total  disinfects  and  hydrates  the  lens  Daily  cleaning 
with  Total  helps  keep  lenses  clear,  while  the  occasional  drop  or  two  cushions 
the  lens  and  comforts  the  eye  What  could  be  simpler-tor  you  or  your 
customer'' 

Over  three  quarters  of  all  the  contact  lenses  in  use  are  known  to  be  Hard 
lenses  Total,  simple  to  use,  compact  to  display,  pertorms  all  the  lunctions 
once  requiring  the  use  of  three,  sometimes  four,  different  solutions 
Stock  Total,  and  consolidate  your  contact  lens  solution  section  Recommend 
Total,  to  your  customers  wearing  hard  or  the  new  G  P  (Gas  permeable) 
lenses,  for  their  convenience,  comfort,  and  economy. 


wets 
soaks 
deans 
cushions 


OAllergan  Limited  Fennels  Lodge.  St  Peters  Close,  Loudwater, 
High  Wycombe.  Bucks  HP11 UT  Tel  Bourne  End (06285)27778 

Main  distributor  for  pharmaceutical  trade(Pharmagen) 


ON  , 

DISPLAY 
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Who  will  stand  and 
be  counted? 


'Decent  obscurity' 


Clearly  I  must  learn  to  refrain  from 
making  mildly  frivolous  remarks  in 
public  statements:  I  stand  in  too  much 
danger  of  being  taken  seriously,  on 
this  occasion  by  your  contributor 
Xrayser. 

When  I  commented,  at  our  recent 
AOM,  that  in  the  past  wholesalers 
were  allowed  to  conduct  their 
business  in  decent  obscurity,  I  simply 


meant  that,  in  my  view,  business 
relationships  between  a  wholesaler 
and  his  pharmacist  customers  should 
be  a  matter  for  them,  and  them  alone. 

The  wholesale  distributor  now  finds 
himself  at  the  centre  of  a  highly 
contentious  argument :  his  every  action 
is  subjected  to  editorial  scrutiny  and 
comment  (some  of  which,  I  fear,  is 
both  misinformed  and  misdirected), 
his  motives  and  actions  are  publicly 
questioned  and  his  future  intentions 
and  chances  of  survival  predicted. 

Perhaps  the  ultimate  interference  in 
his  affairs  is  proposed  by  the  recently- 
circulated  NPA  questionnaire.  It  is 
small  wonder,  surely,  that  I  and  my 
fellow  wholesalers  have  a  degree  of 
nostalgia  for  the  days  when  we  were 
permitted  to  provide  our  services  to 
our  customers  in  "decent  obscurity". 
Both  parties  were  perfectly  content 
with  that  situation. 
A.  R.  Ritchie 
Chairman,  Macarthys 
Pharmaceuticals  Ltd 
Unfortunately,  "decent  obscurity" 
included  discrimination  between 
chemist  customers  in  some  cases 
— as  demonstrated  by  thanks  received 
when  C&D  revealed  the  start  of 
discounting  by  the  major  wholesalers. 
So  far  as  "misinformed  editorial"  is 
concerned,  it  depends  who  is  telling 
the  story,  and  not  all  wholesalers 
share  Mr  Ritchie's  opinions — Editor. 


The  Optique  answer 


In  her  plea  for  help  regarding  eye 
make-up  for  contact  lens  wearers,  and 
her  suggestion  that  any  such  make-up 
is  thus  labelled,  perhaps  Sheila  Mellor 
(last  week,  p655)  is  not  aware  of  the 
Optique  range,  especially  developed 
(and  labelled)  for  con'tact  lens  wearers. 

The  Optique  products  were 
formulated  so  as  to  avoid  some  main 
pitfalls;  for  instance,  powder  eye 
shadows  and  lash-building  mascaras 
that  can  cause  discomfort  and  even 
contamination  to  the  contact  lens 
wearer,  besides  having  been  screened 


.  .  y  ( 


against  causes  of  general  eye  irritation. 
Incidentally,  she  can  rest  assured  that 
in  our  consumer  leaflet  we  at  least  do 
recommend  inter  alia  that  contact 
lenses  are  inserted  before  application 
of  eye  make-up.  Also,  because  Optique 
was  initially  developed  and  introduced 
amongst  contact  lens  opticians,  we  feel 
many  new  contact  lens  wearers  are  now 
getting  almost  as  much  advice  on  their 
make-up  as  on  care  and  hygiene  of 
lenses. 

However,  increasing  use  of  soft 
contact  lenses  and  the  advent  of  the 
continuous-wear  lens  certainly  means 
much  more  still  needs  to  be  done  to 
improve  advice  and  guidance. 
David  Whitehead 
Cosmetics  Optique  Ltd 
London  SW3 

Sterility  of  contact 
lens  solutions 


In  the  September  13  issue  of  Woman, 
an  article  was  published  regarding  the 
fitting  of  contact  lenses  and  subsequent 
use  of  contact  lens  solutions. 
Smith  &  Nephew  Pharmaceuticals  Ltd 
were  very  concerned  about  the  content 
of  the  article  since  it  criticised  the  lack 
of  sterility  in  contact  lens  solutions 
and,  in  particular,  Transoak. 

Transoak,  the  hard  lens  soaking 
solution,  was  described  as  being 
contaminated  with  "bugs"  prior  to 
initial  use,  and  yet  was  sold  by  the 
company  as  being  sterile. 

Immediately  following  publication, 
Smith  &  Nephew  Pharmaceuticals  Ltd 
asked  Woman  to  provide  the  data 
relating  to  the  allegation.  To  date  we 
have  only  been  able  to  obtain  limited 
information  relating  to  the  test  methods 
used  by  an  independent  laboratory  for 
bacterial  counts  on  individual  batches 
of  solution. 

Smith  &  Nephew  Pharmaceuticals 
Ltd  have  now  had  an  opportunity  to 
duplicate  these  test  methods,  together 
With  its  normal  test  methods  applied 
to  every  batch  of  solution,  to  ascertain 
sterility  prior  to  sale  into  the  market. 
Using  each  method,  samples  of  the 
batch  of  Transoak  mentioned  in  the 
article  were  proved  to  be  sterile  after 
manufacture  and  prior  to  use.  It  would 
appear  therefore  that  the  contamination 

Continued  overleaf 
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I,  for  one,  am  very  glad  I  have  no 
connection  with  Mr  Alan  Ritchie 
nor  the  company  he  chairs.  Any 
wholesale  company  which  attempts  to 
charge  me  one  penny  more  than  the 
official  wholesale  price  list  is  acting 
wrongly,  in  my  eyes,  be  it  notional 
pricing,  surcharges  on  split  packs — in 
fact  anything  that  is  attempting  to 
extract  more  than  the  actual  price 
from  me. 

I  support  the  NPA's  proposal  to 
prepare  and  disseminate  a  list  of  UK 
wholesalers  showing  which  firms  are 
applying  notional  prices  and  which 
are  maintaining  list  prices.  It  is 
nonsense  for  Mr  Ritchie  to  assume 
that  notional  pricing  has  not  damaged 
the  economics  of  our  retail  businesses. 
Fixed — even  increasing — overheads;  a 
"reduced"  margin  on  our  NHS  returns, 
coupled  with  fewer  prescriptions 
dispensed,  are  surely  simple  facts  of 
our  present  trading  situation. 

Where  does  he  see  how 
"commensurately  higher  sales  volume" 
can  be  generated?  Why  should  we,  the 
retailers,  accept  "net  reductions"  due 
to  factors  between  manufacturer  and 
wholesaler  which  are  out  of  our 
control,  all  to  bolster  profits  made  by 
wholesalers,  at  our  expense?  How  do 
wholesalers  satisfactorily  explain 
notional  prioing  of  Roche  products 
after  that  company's  recent  publicised 
statement? 

In  fact,  how  many  manufacturers 
are  prepared  to  stand  up  and  be 
counted  by  declaring  that  they  too 
have  not  adjusted  their  profit  margins 
to  the  wholesaler? 

I,  personally,  give  as  much  business 
as  possible  through  wholesalers  who 
do  not  operate  notional  pricing.  Are 
you  all  doing  the  same? 
Clive  Caplan 
Yeadon,  Leeds 
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of  Transoak  did  not  take  place  at  the 
stage  of  manufacture. 

Another  reason  for  rejecting  the 
allegation  of  contamination  relates  to 
the  high  level  of  preservative  used  in 
the  Transoak  formulation.  Subsequent 
assay  of  the  batch  in  question  has 
shown  the  preservative  to  be  at  the 
stated  levels,  confirming  the  standard 
tests  carried  out  at  the  time  off 
manufacture. 

We  have  invited  Woman  to  discuss 
the  matter  in  the  presence  of  a  suitable 
independent  scientific  authority,  but 
they  have  declined  to  agree  to  such  a 
proposal. 

We  would  like  to  reassure  all 
concerned  that  the  quality  of  contact 
lens  solutions  produced  by  Smith  & 
Nephew  Pharmaceuticals  Ltd  are  of 
the  highest  standard. 
D.  C.  Hurd, 

Managing  director,  Smith  &  Nephew 
Pharmaceuticals  Dtd 


Student  exchange 


May  I  refer  to  the  completely 
unsolicited  testimonial  for  the 
advantages  of  being  a  host  for  student 
exchange  by  Miall  James  in  the  August 
30  issue  of  C&D.  Please,  read  this 
article  again  and  see  if  you  could 
possibly  offer  a  host  place  ait  any  time 
of  the  year.  If  you  require  further 
details  then  contact  me,  and  help  us  to 
offer  as  many  places  as  the  number  of 
our  students  who  work  abroad. 
John  Hinder  (BPSA  student  exchange) 
413  S'tapleton  Road,  Bristol. 
Telephone  0272-510135 


Postal  covers 


Would  you  allow  me,  through  your 
correspondence  columns,  to  inquire  if 
there  are  any  pharmacists  who  would 
be  prepared  to  sell  the  first-day  covers 
they  received  from  Roche  Products 
Ltd  when  they  introduced  the  new 
Redoxon  effervescent  tablet  flavour. 

As  an  employee  pharmacist  in 
general  practice  I  was  not  on  their 
mailing  list.  I  am  anxious  to  acquire 
a  few  of  these  covers  to  add  to  my 
collection. 
Monty  Goldin 
23  Hurstwood  Road 
London  NW1 1  OAS 
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Henry  Wellcome  and 
tropical  medicine 

"Henry  Wellcome — Architect  of 
Tropical  Opportunities"  was  the  title 
of  a  talk  by  Dr  A.  J.  Duggan  as  part 
of  the  continuing  celebrations  to  mark 
the  centenary  year  of  the  partnership 
of  Silas  Burroughs  and  Henry 
Wellcome.  It  was  given  to  Fellows  of 
the  Royal  Society  of  Tropical  Medicine 
and  Hygiene  and  their  guests. 

Dr  Duggan  said  that  without 
Burroughs'  contribution  to  the 
formation  and  success  of  the  company 
We'll  come  might  never  have  had  the 
resources  to  follow  his  ambitions  in 
tropical  medicine.  In  his  early 
employment  Wellcome  travelled  widely 
in  remote  Peru  and  Ecuador,  enduring 
hardships  and  studying  medical  plants. 
Those  early  experiences  shaped  the 
character,  interests  and  personal 
ambitions  of  that  remarkable  man. 
Burroughs  died  in  1895,  when 
Wellcome  was  fast  becoming  a  very 
rich  man. 

Before  Dr  Patrick  'Manson,  founder 
of  the  London  School  of  Tropical 
Medicine,  and  Joseph  Chamberlain, 
the  Colonial  Secretary,  had  expressed 
anxiety  about  the  health  of 
Government  servants  in  West  Africa, 
Wellcome  was  supplying  portable 
medicinal  compounds  to  missionaries 
and  explorers.  "Lingstone's  Rousers" 
and  "Forced  'March  tablets,"  together 
with  quinine,  ipecacuanha  and 
arsenicals,  were  included  in  these 
pre-packed  kits,  which  were  universally 
praised,  especially  by  H.  M.  Stanley 
who  became  Wellcome's  personal 
friend. 

In  1898  Kitchener  took  Khartoum. 
Two  years  later  Wellcome  visited  the 
Sudan,  was  appalled  by  what  he  saw 
and  offered  to  establish  a  research 
laboratory  in  the  Gordon  Memorial 
College.  As  its  director  he  also  chose 
Andrew  Balfour,  who,  in  the 
following  ten  years,  produced  a  series 
of  scientific  reports  that  were  "Without 
parallel  in  their  authenticity,  diversity 
and  production".  Balfour  combined  his 
researches  With  the  duties  of  Medical 
Officer  of  Health  "and  to  the  evident 
satisfaction  of  Manson  transformed 


Although  children  swallow  lots  of  strange 
things,  our  subscriber  in  Wales  thought 
that  this  prescription  was  going  a  bit  too 
iar.  Anyway,  what's  wrong  with  a  5ml 
spoon? 


Khartoum  to  a  modern  hygienic 
city". 

Dr  Duggan  also  referred  to  the 
floating  laboratory  Wellcome 
established  on  the  White  Nile,  where 
Dr  Charles  Wenyon  developed  the 
new  science  of  protozoology.  Wellcome 
also  founded  a  hospital  dispensary  for 
sleeping  sickness  in  Uganda  and  a 
trust  fund  to  provide  Chinese 
translations  of  Western  medical  books. 

When  Balfour  returned  to  London 
in  1913  he  became  the  director  of 
the  Wellcome  Bureau  of  Scientific 
Research  in  which  he  established  a 
teaching  and  reference  museum  Of 
tropical  medicine.  Later  the  Bureau 
was  renamed  the  Wellcome 
Laboratories  of  Tropical  Medicine  and 
the  newer  disciplines  of  Virology, 
biochemistry,  chemotherapy  and 
immunology  came  more  and  more 
into  prominence.  The  tropical  disease's 
of  50  years  ago  began  to  be  eomba'tted 
with  newer  drugs  forged  with  even 
more  scientific  skill.  B 


Golfing  finalists 


The  following  is  a  list  of  the  finalists 
in  the  Numark  national  golf 
tournament  which  was  being  held  at 
Wentworth  Golf  Club  on  October  23. 
Category  A  is  the  Beecham 
Proprietaries  finalist,  category  B  the 
Numark  wholesaler  finalist  and  C  the 
Numark  retailers. 
Scotland  a)  Alan  Roberts;  b)  Alan 
Craig,  William  'Davidsons;  c)  Allan 
Cruikshank,  4  High  Street,  Turiff, 
Aberdeen.  David  Muir,  125a 
Dalrymple  Street,  Girvan;  Ian  Sinclair, 
195  Whitehouse  Road,  Edinburgh. 
North  of  England  a)  Brian  Gardiner; 
b)  Geoffrey  Collins,  Bradford  Chemist 
Alliance;  c)  Keith  Mldgley,  18G 
Lydgate,  Northowran,  Halifax;  Peter 
Hayes,  A.  H.  McBryde,  295  Whitley 
Road,  Whitley  Bay;  Leslie  Storey,  14 
The  Green,  Southwick,  Sunderland. 
Midland,  N  Wales  &  Ireland  a)  Gordon 
White;  b)  Mrs  Pat  Eaton,  E  H  Butler 
&  Son;  c)  Richard  Thomas,  Bryn 
'Pharmacies  Ltd,  Denbigh  Street, 
Llarwst;  Malcolm  Kaye,  Neston  Road, 
Willaston,  Wirral;  J  Fegan, 
Owenvarragh  Buildings,  Andersonstown, 
Belfast  11. 

5  Wales  &  Southern  England  a)  Doug 
Wilson;  b)  David  Savory,  Macarthys 
Ltd;  c)  Ray  Crockett,  1  Park  Lane, 
Swindown;  Mike  Thorton,  45  East 
Street,  Blandford  and  Alan  Spinks, 
Northtown  Pharmacy,  Great 
Yarmouth.  ■ 
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Nicholas 
Laboratories  Limited 


PRICE  REVISIONS 

The  following  prices  are  effective  as  and  from  27th  October  1980 


PRODUCT/ 
SIZE 

Retail 
Selling  Price 
(incl.  VAT) 

Standard 
Wholesale  Price 
per  case 

RENNIE 

12's 

20p 

£4.84 

25's 

36p 

£5.72 

50's 

60p 

£4.76 

100's 

89p 

£7.17 

mBiSEE^^    Nicholas  Laboratories  Limited,  PO  Box  17,  Slough 
■jjpP^       SL14AU.  Telephone:  Slough  23971. 

Rennie  is  a  pharmaceutical  product  and  is  subject  to 
R.RM.  The  above  prices  become  effective  immediately. 


BRAND 
LEADER 
BONDS 


DRAW  WINNERS 
Week  2  of  10 

First  Prize  of  £100 

Lemsip  Bonus  Bond  No.  03713 
Second  Prizes  of  £10 

Lemsip  Bonus  Bond  Nos.  — 

01855   07776   05494  02374 
05197   05221  08711 
07561    02698  00936 

CONGRATULATIONS  FROM  THE  BRAND  LEADER  -  LEMSIP 
Winners  will  be  confirmed  by  post  and  prize  cheques  will  be 
despatched  direct  to  the  address  shown  on  the  counterfoil. 
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And  Now, 


Undercover 
Introduces 

Hygi  Hankies 
For  Kids 

Presenting  the  latest  addition  to  the  fast  growing 
Undercover  family  -  Hygi  Hankies  for  Kids  -  the 
Hankie  that  Kids  can  afford  to  lose! 

Record  Sales  for  the  ladies  and  men's  packs  prove  an 
overwhelming  demand  for  this  product  which  is  the 
sensible  alternative  to  a  cotton  handkerchief. 

Made  from  a  soft,  durable  non -woven  fabric,  not 
paper,  you  are  invited  to  contact  us  immediately  for 
your  free  sample  and  details  of  costs,  packaging,  etc. 


ONE-A-DAY-AND-THROW-AWAY 


London  NW2.  Tel:  01-451 3151. 


Undercover  Products  International  Ltd.,  1  Walm  Lane,  I 

I 
I 


Name 
Address 


Tel  No 


L 


Please  send  me  sample  and  further  details  about  Hygi 
Hankies  for  Kids. 
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CDs  must  be  part  of 
total  security 


Security  of  Controlled  Drugs  must  be 
approached  as  part  of  'total  premises 
security,  a  joint  meeting  of 
pharmaceutical  representative  'bodies 
has  decided. 

Last  month's  National  Pharma- 
ceutical Association's  Board  meeting 
heard  that  the  NPA  had  attended 
together  with  the  Company  Chemists' 
Association,  Guild  of  Public 
Pharmacists,  Pharmaceutical  Society 
and  Pharmaceutical  Services' 
Negotiating  Committee.  The  NPA  was 
able  to  refer  to  statistics  compiled  by 
the  Pharmacy  Mutual  Insurance  Co 
indicating  that  although  Controlled 
Drug  thefts  were  at  a  high  level  there 
was  no  marked  upward  trend.  They 
were  also  able  to  produce  evidence, 
in  the  form  of  a  letter  from  the 
American  Pharmaceutical  Association 
and  copies  Of  a  report  prepared  by 
the  US  Drug  Enforcement 
Administration,  making  it  clear  that 
the  problem  of  Controlled  Drug 
security  was  being  tackled  in  America 
as  a  total  security  problem  rather  than 
one  confined  to  the  strength  of  safes 
and  cabinets  or  security  of  premises 
or  any  other  single  factor. 

The  joint  meeting  agreed  that  such 
an  approach  was  Vital  and  that  merely 
installing  safes  in  place  of  the  present 
cabinet,  thus  making  it  harder  for 
intruders  to  gain  access  to  Controlled 
Drugs,  could  well  increase  the  number 
of  daylight  raids  involving  violence  or 
threats  to  pharmacists  and  their  staff. 
Any  increase  in  security  of  retail 
pharmacy  premises  could  also  result 
in  a  shift  of  thefts  to  other  sources 
such  as  Wholesalers,  hospitals  or 
dispensing  doctor  premises. 

The  Board  also  considered  a 
Sunday  People  article  which  had 
accused  pharmacists  of  carelessness 
and  laxity  in  the  manner  in  which  they 
stored  Controlled  Drugs  (C&D 
September  27).  A  letter  (not  for 
publication)  would  be  sent  to  the 
editor  explaining  the  background  to 
the  safe  custody  regulations  and 
criticising  publication  of  an  article 
which  suggested  it  was  easy  to  steal 
drugs. 

■  Further  to  LRC  Internationals 
agreement  to  amend  their  retention 
of  title  clause  to  make  it  clear  that 
they  would  only  seek  to  retain  title  to 
goods  which  had  not  themselves  been 


paid  for  (as  requested  by  NPA)  LRC 
have  now  said  they  are  amending  their 
time  limits  for  acceptance  of  claims 
for  lost  or  undelivered  goods.  The  new 
time  limits  are  seven  days  for  goods 
delivered  short  or  damaged  and  14 
days  for  non-delivery.  The  14-day  limit 
would  run  not  from  the  date  of  invoice 
but  from  the  date  when,  in  the 
ordinary  course  of  events,  the  goods 
should  have  been  delivered.  As  these 
were  the  time  limits  for  which  NPA 
had  asked,  LRC  had  been  informed 
that  the  new  terms  were  acceptable. 


Cosmetic  companies 


Following  representations  to  Max 
Factor,  the  wording  on  their  recent 
national  Press,  money-off  coupons  had 
been  amended  to  remove  the  name  of 
a  multiple  chemist  which  had  been 
mentioned  before  other  retail 
pharmacies.  The  coupons  had  been 
the  subject  of  a  circular  to  Factor 
stockists  that  included  a  Claim  that  the 
coupon  scheme  had  the  "full  backing" 
of  NPA.  'Max  Factor's  sales  manager 
was  preparing  a  draft  programme  of 
meetings  to  which  NPA  members 
would  be  invited. 

Vichy  (UK)  Ltd  had  outlined  their 
revised  terms  which  would  further 
improve  the  margins  for  many  NPA 
stockists  and  increase  the  available 
"display  discounts".  Vichy  had 
appointed  a  pharmacist  to  take  charge 
of  their  training  and  customer 
relations  activities. 

■  During  consideration  of  Unicliffe's 
reply  to  NPA's  complaint  that  their 
lune  price  revision  had  reduced  some 
margins  from  25  per  cent  to  20  per 
cent  for  members,  the  Board  expressed 
concern  at  the  gradual  general  erosion 
of  gross  margins  of  which  most 
chemists  were  unaware  until  it  was  too 
late.  A  further  approach  would  be 
made  to  Unicllffe  asking  for  the 
restoration  of  traditional  margins  on 
TCP  and  Limmi'ts. 

■  NHS  complaints  procedures  were 
reviewed  and  there  was  lengthy 
discussion  on  whether  oral  complaints 
should  be  accepted  and  taken  down  in 
writing  by  an  official  of  the  Family 
Practitioner  Committee.  The  majority 
view  of  the  General  Purposes 
Committee,  later  endorsed  by  the 


Board,  was  that  no  objection  should 
be  made  to  this  proposal. 

It  was  also  accepted  that  the  lay 
members  of  Service  Committees  should 
not  be  members  of  another  profession 
although  the  DHSS  would  be  reminded 
that  difficulty  was  sometimes 
experienced  in  persuading  sufficient 
genuinely  lay  members  to  attend 
hearings;  this  could  create  difficulties 
in  relation  to  the  rule  requiring  equal 
numbers  of  lay  and  professional 
members. 

■  The  Department  of  Trade  had  been 
informed  that  while  NPA  would  not 
oppose  a  ban  on  chlorof  orm  in 
toothpaste,  at  least  12  months  should 
be  allowed  for  retailers  to  clear  stocks. 
When  the  regulations  were  published, 
arrangements  would  be  made  for  the 
information  department  to  prepare 

a  list  of  toothpastes  containing 
chloroform. 

■  Mr  I.  R.  McDougall  (Glasgow)  drew 
attention  to  the  fact  that  the 
Scottish  stoma  care  hospital  discharge 
form  was  in  four  identical  parts  for 
retention  by  the  patient,  the  patient's 
doctor,  the  pharmacist  who  normally 
supplied  and  the  hospital  records. 

It  was  agreed  that  such  a  form  would 
be  useful  south  of  the  border  and  it 
was  therefore  decided  that  a  copy  be 
sent  to  PSNC.  NPA  would  support 
any  approach  to  the  DHSS  seeking 
its  adoption  in  England  and  Wale's. 

■  The  'NPA  is  joining  'PSNC  in 
pressing  the  DHSS  to  distribute  an 
insulin  identification  chart  to  pharmacy 
contractors. 

■  Replies  from  wholesalers  of 
dispensing  containers  to  an  NPA 
inquiry  about  the  availabilty  of 
child-resistant  containers  indicated  that 
most  were  well  prepared  for  any 
sudden  increase  in  demand. 

■  'NPA  is  to  recommend  camera 
manufacturers  to  reintroduce  their 
former  practice  of  indicating  on 
cameras  the  types  and  sizes  of  films 
and  batteries  that  can  be  used. 
Despite  the  availability  of  film  guides, 
members  were  finding  it  increasingly 
difficult  to  help  customers  with  the 
correct  choice  of  films  and  batteries 
for  the  many  makes  and  models  of 
camera  now  in  widespread  circulation. 

■  Among  other  items  discussed  were 
the  distribution  to  members  by  the 
Orthopaedic  Bedding  Centre  Of 
unsolicited  parcels  of  printed 
dispensing  bags;  wording  of  a 
disclaimer  card  produced  by  the 
Association  of  Photographic 
Laboratories,  and  changes  to  the 
Pharmaceutical  Society's  Guide  to 
Good  Dispensing  Practice.  ■ 


694 


Chemist  &  Druggist  25  October  1980 
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FOR  RATS 
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Rentokil 

PRODUCTS  THE  PROFESSIONALS  USE 
ORDER  NOW  FROM  YOUR  WHOLESALER 


»UT  SPUR  AND  READICUP  TOGETHER 
AND  HALVE  THE  COST  OF  A  REFIT. 


You  can  spend  a  fortune  getting  your  business 
ted  out  with  modem  shelving  and  displays. 

But  there's  no  need  to. 

For  we've  devised  a  system  that  combines 
:onomic,  super-strong,  wall-mounted  Spur  adjustable 
.elving  with  low-cost,  easy-to-assemble  Readiclip 
sestanding  units. 

If  you  wish,  you  can  easily  put  it  together  yourself, 
ake  a  really  professional  job  of  it,  and  save 
stallation  charges. 

Whafs  more,  we'll  give  you  the  help  you  want  in 
anning  and  layout  free  and  without  obligation 

Just  clip  the  coupon  and  see  how  Spur  and 
^adiclip  can  clip  the  costs  for  you. 


START  CUTTING  COSTS  HERE  ■ 


To:  Spur  Systems  International  Ltd, 

Otterspool  Way,  Watford,  Herts.  Telephone:  Watford  26071. 
Please  mail  me  a  Spur-Readiclip  brochure. 


Name 
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Type  of  business 


Address 


.jtU  \  Telephone 


CLIP 


BUSINESS  NEWS 


New  Year  deadline  for  EEC 
safety  sign  standardisation 


Regulations  to  standardise  workplace 
safety  signs  and  colours  in  line  with 
the  rest  of  the  EEC  will  come  into 
force  on  January  1,  1981. 

The  regulations — laid  before 
Parliament  last  week — implement  an 
EEC  Directive  specifying  the  safety 
signs  to  be  used  when  required  by  law 
or  when  provided  on  a  voluntary 
basis — but  only  new  signs  are  affected. 
Because  of  the  relatively  high  cost  of 
changing  'to  the  new  system  all  at 
once  the  regulations  allow  a  five  year 
compliance  period  for  existing  signs. 

All  premises  'to  which  the  Health 
and  Safety  at  Work  Act  1974  applies 
will  be  covered  by  the  regulations, 
except  coal  mines.  Fire  fighting,  rescue 
equipment  and  exit  signs  are  also 
exempt  as  no  international  agreement 
has  yet  been  reached  on  the  type  of 
symbol  Which  should  be  adopted. 

To  help  employees  and  employers 
become  familiar  with  the  signs,  the 
Health  and  Safety  Executive  has 
published  four  posters  (£0.35  each, 
£1  for  all  four).  A  guidance  booklet 
incorporating  the  text  of  the  regulations 

Sangers  sell  NI 
grocery  business 

Sangers  are  selling  their  Northern 
Irelai    grocery  business  for  £700,000 
in  ca    .  The  wholesale  and  retail 
businesses — Thomas  McMullen 
Holdings  Ltd  and  its  operating 
subsidiary,  Thomas  McMullen  &  Co 
Ltd — have  gone  to  John  Henderson 
Ltd  at  Newtonabbey,  Northern  Ireland. 

John  Henderson  currently  hold  the 
Spar  franchise  and  with  the  McMullen 
operations  they  also  obtain  the  VG 
franchise.  Turnover  of  McMullen  was 
£8.4m  to  the  end  of  February,  but 
trading  losses  reached  £30,000  before 
extraordinary  charges  of  £48,000.  Net 
assets  of  the  company  total  £400,000 
and  the  transaction  represents  a 
premium  of  £300,000.  Terms  of 
payment  are  £500,000  immediately  with 
the  balance  in  two  instalments  by 
December  7  1981. 

Ownership  of  the  £750,000  freehold 
building,  which  provides  warehouse 
facilities,  remains  with  Sangers  who 
intend  to  sell  it. 

The  sale  is  part  of  Sangers 
rationalisation  plans  announced  earlier 
in  the  year  when  moves  into  more 


and  the  British  Standard  (BS :  5378  : 
Part  1  :  1 980)  which  details  the 
specifications  of  the  signs  will  be 
published  shortly.  Health  and  Safety 
Executive,  Baynards  House,  Chepstow 
Place,  Westbourne  Grove,  London 
W2  4TF.  ■ 


profitable  areas  were  announced. 
Jn  August,  a  £1.7m  deal  bought  them 
the  west  country  optical  company, 
Bebbington  and  Perkins,  to  make  them 
the  second  largest  optical  retailers  in 
the  UK.  ■ 


Delivery  restrictions 


Schemes  restricting  retail  deliveries  are 
becoming  more  common  and  the 
problems  they  cause  will  become 
greater  according  to  the  Unit  for 
Retail  Planning  Information. 

They  believe  that  lack  of  money 
in  the  public  sector,  far  from  easing 
the  restrictions  will  make  them  worse 
— largely  because  it  is  both  easy  and 
effective  for  a  local  authority  to  impose 
restrictions  on  routes  and  deliveries 
rather  than  providing  better  rear 
servicing  and  better  roads. 

These  points  and  others  emerged 
from  a  recent  URPI  workshop  and 
the  papers  presented,  the  group 
discussions  and  the  conclusions  are 
contained  in  "Restricting  Retail 
Deliveries,  the  lessons  to  be  learnt", 
URPI  U19  (£14.50— £8.50  to  members). 
URPI  Ltd,  26  Queen  Victoria  Street, 
Reading  RG1  1TG.  ■ 


Sick  pay  scheme 
too  costly 

The  Retail  Consortium,  while 
applauding  the  Government's  intention 
to  tax  short  term  sickness  benefit  and 
reduce  administrative  costs,  feels  it 
should  not  be  done  at  the  expense  of 
industry  and  commerce,  said  the 
deputy  chairman,  Mr  J.  A.  H.  Norman, 
in  a  letter  to  Patrick  Jenkin,  Secretary 
for  Social  Services. 

The  Consortium  believes  the 
proposals  in  the  Green  Paper  that 
there  be  no  qualifying  period  and  that 
employers  pay  a  minimum  of  £30  per 
week  plus  the  National  Insurance 
contribution  is  seen,  particularly  by 
small  retailers,  as  an  unwarranted 
increase  in  the  employer's  employment 
costs:  "The  proposed  \  per  cent 
reduction  in  National  Insurance 
contribution  which  will  be  made  after 
an  employee  is  away  sick  for  more 
than  eight  weeks  will  not  cover  an 
employer's  costs.  It  is  estimated  that 
to  meet  his  costs  in  benefit  payment 
alone,  the  reduction  in  National 
Insurance  contributions  would  have  to 
be  nearly  3.3  per  cent. 

They  also  disagree  with  the 
Government's  contention  that  80  per 
cent  of  full-time  workers  are  covered 
by  occupational  pension  schemes 
operated  by  their  employers,  stating 
that  in  retailing,  40  per  cent  of  workers 
are  part  time,  many  of  whom  are  not 
covered  by  sick  pay  schemes. 
Furthermore,  most  sick  pay  schemes 
operated  by  retail  employers  have  a 
qualifying  period  of  up  to  six  months: 
"The  new  proposals  would  therefore 
draw  a  high  percentage  of  new 
employees  into  the  scheme  and  prove 
extremely  expensive  for  employers  to 
operate.  The  proposals  would  also 
discourage  employers  from  recruiting 
from  the  disabled  who  have  on  average 
higher  sickness  records  than  other 
employees".  ■ 


York  trade  show 


Bleasdale  Ltd  are  to  hold  a  bicentennial 
trade  show  at  the  Chase  Hotel,  York, 
on  October  29,  2-9.30pm.  Most  of  the 
major  manufacturers  with  whom  the 
company  deals  will  be  represented. 

Cussons  (UK)  Ltd  and  Forsselius 
Ltd,  British  Leyland  dealers  in  York, 
will  display  two  Mini  Metros,  one  of 
which  will  be  available  for  test  drives 
and  the  other  will  display  the 
Imperial  Leather  competitions  for  trade 
and  consumers,  in  which  two  of  these 
cars  may  be  won.  The  event  coincides 
with  the  Yorks,  Lines  and  Humberside 
regional  final  of  the  C&D  Assistant  of 
the  Year  competition,  jointly  sponsored 
by  NPA  Products.  ■ 
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Drug  companies 
must  support 
Third  World 


Mr  Patrick  Jenkin,  Secretary  for  Soda! 
Services,  has  called  for  greater 
co-operation  between  international 
pharmaceutical  companies  and  the 
developing  nations.  Speaking  to  the 
lQt'h  Assembly  of  the  International 
Federation  of  Pharmaceutical 
Manufacturers'  Associations,  in  Madrid 
last  week,  he  said  drug  companies 
tended  to  have  'an  unrealistic  attitude 
towards  the  Third  World. 
"Sophisticated  drugs  are  not  much  use 
if  a  country  has  no  effective  sewerage 
systems,"  he  said. 

"The  Western  World  should  be  able 
to  help  with,  for  example,  both  training 
and  advice"  Mr  Jenkin  stated,  "but 
first  they  too  need  to  understand  what 
the  Third  World  really  wants  of  them. 
In  turn,  the  lesser  developed  countries 
need  to  appredate  the  limits  on  what 
the  West  can  practicably  offer."  He 
looked  forward  to  a  greater 
identification  of  needs  and  said 
developing  countries  wanted  to  set  up 
their  own  indigenous  drug  industries 
using  Western  technology,  while 
receiving  "essential"  drugs  from 
developed  countries  at  a  minimum 
cost.  He  appreciated  that  local 
production  did  not  always  make 
economic  sense  to  outsiders  and  said 
that  the  Third  World  needed  to 
understand  the  problems  of  companies. 

Mr  Jenkin  also  said  that  more 
research  was  needed  into  medicines  for 
use  mainly  in  the  developing  world, 
but  he  thought  that  if  companies 
suffered  reduced  markets  and  profits 
it  would  be  even  harder  for  them  ifco 


justify  the  expenditure. 

He  concluded  that  some  agreement 
between  the  needs  and  interests  of 
both  sides  had  to  be  reached  and 
stressed  that  this  could  only  come 
from  the  developing  countries  and  the 
industry.  "Western  governments  are 
in  no  position  to  impose  solutions  on 
the  industry".  ■ 


Euro  centre  will 
help  exporters 

"  A  major  stumbling  block  to  British 
firms'  overseas  sales  efforts  is  the  lack 
of  marketing  expertise",  said  Mr 
Reginald  Eyre,  Under  Secretary  for 
Trade,  at  the  opening  of  the  London 
office  of  Euro  Center.  Euro  Center  will 
provide  marketing  advice  and 
promotional  guidelines  for  small  to 
medium  sized  British  manufacturers 
who  wish  to  export  to  the  European 
Community. 

Mr  Eyre  continued:  "It  is  often 
said  that  British  companies  are 
production  orientated  whereas  those  of 
some  of  our  major  competitors  are 
marketing  orientated.  Certainly  I  get 
the  impression  that  promotion  is 
considered  by  too  many  of  Britain's 
senior  managers  as  a  peripheral  activity 
— necessary  but  not  meriting  the  same 
amount  of  high  level  attention  as  that 
devoted  to  production  problems. 

"Marketing  overseas  is  not  just 
selling  to  a  price:  it  needs  just  the 
same  skills  as  selling  at  home.  But 
getting  alongside  the  customer — such 
an  important  part  of  selling — is  more 
difficult  across  cultural  and  language 
barriers. 

"It  is  for  this  reason  and  because 
the  European  and  American  markets 
are  so  important  to  us  that  I  welcome 
this  imaginative  initiative  which  so 
neatly  complements  the  export  services 
of  the  British  Overseas  Trade  Board."  ■ 


EEC  liability  laws 
backed  by  CECG 


UK  consumers  will  be  forced  to  bear 
the  risk  of  harmful  defects  being 
discovered  during  the  life  of  a  product 
— and  some  will  be  denied  compensation 
in  law — if  present  EEC  proposals  for 
strict  liability  are  diluted  by  the 
Government  says  the  Consumers  in 
the  European  Community  Group  (UK). 

In  "Product  liability — the  case  for 
compensation",  published  last  week, 
CECG  comes  out  strongly  in  favour 
of  changing  the  UK  law  along  with 
the  rest  of  the  EEC:  "to  give 
consumers  a  fair  and  adequate  means 
of  redress  for  damage  caused  to  them 
or  their  property  by  defective 
products". 

The  proposed  EEC  directive  would 
change  UK  law  allowing  any  consumer, 
not  only  the  purchaser,  to  make  a 
claim  for  compensation  directly  against 
the  manufacturer,  not  the  retailer, 
whether  or  not  there  had  been 
negligence.  But  CECG  say  they  are 
worried  about  manufacturers'  efforts 
to  weaken  the  directive,  particularly 
in  areas  connected  with  development 
risks  that  could  not  be  seen  forseen 
at  the  time  of  production. 

The  group  also  warn  that  any 
falling  behind  in  consumer  law  by  the 
UK  could  lead  to  the  nation  becoming 
a  "dumping  ground  by  overseas 
producers". 

The  pamphlet  condemns  as 
irrelevant  and  misleading  the  arguments 
which  predict  huge  increases  in 
manufacturers'  costs.  While  CECG 
accept  that  there  will  be  some  price 
increases  due  to  the  necessary  extra 
insurance  cover,  they  do  not  believe 
claims  will  reach  the  exorbitant  levels 
agreed  in  the  US — one  reason  being 
high  medical  expenses  in  the, US 
compared  to  the  NHS  in  the  UK. 
□  The  Design  Council  has  published 
a  book  which  includes  practical 
suggestions  for  industry  on  how  to 
reduce  design-related  hazards.  "Safe 
Enough  to  Sell"  (£7.95,  plus  £0.75 
postage)  covers  present  UK  law  and 
the  proposed  EEC  legislation. 
Design  Council,  28  Haymarket, 
London  SW1  4SU.  ■ 

More  Business  News  overleaf 


The  first  turf  on  the  site  of  Upjohn  Ltd's 
£5m  complex  was  recently  "turned"  by 
managing  director,  Geoff  Rodgers.  The 
development,  which  will  come  on  stream 
in  Spring  1982,  will  be  adjoining  the 
company's  existing  facilities  at  Fleming 
Way,  Crawley,  west  Sussex.  Mr  Rogers 
is  pictured  with  other  members  of 
Upjohn'?  management  team  and 
representatives  from  the  contractors, 
Y.  J.  Lovell  (Southern)  Ltd,  and  quantity 
surveyors,  Kenneth  R.  Kensall  &  Partners 
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Business  News 

Continued  from  overleaf 


Chemical  output  hit 
by  recession 

A  further  deepening  of  the  recession 
'is  indicated  by  the  latest  hatch  of 
government  statistics  concerning  'the 
chemicals  industry.  A  sharp  ifa'll  in  'the 
industry's  output  index  in  August  puts 
it  at  some  18  per  cent  below  January's 
level  and  latest  estimates  suggest  the 
year  on  year  fall  for  1980  as  a  whole 
could  be  between  8  and  9  per  cent. 

Having  held  up  relatively  well 
earlier  in  the  year,  chemical  export 
volume  is  now  declining  rapidly  as 
weakening  overseas  demand,  the 
strength  of  the  pound  and  strong 
competition  take  their  toll  says  the 
Chemical  Industries  Association. 
Between  June  and  September  export 
volume  fell  by  7  per  cent  against  a 
4  per  cent  average  fall  in  the  first 
nine  months. 

Import  volume  is  also  down, 
falling  by  10  per  cent  between  July 
and  September — the  reduction  on  last 
year's  average  is  so  far  around 
13  per  cent.  The  association  warns, 
however,  that  the  rate  of  decline  in 
exports  is  beginning  to  slacken.  ■ 

PATA  election 

Six  seats  on  the  council  of  the 
Proprietary  Articles  Trade  Association 
are  open  for  election  for  the  year  1981. 
The  members  of  the  council  who 
retire  this  year  are:  Manufacturers' 
section:  Miles  Laboratories  and 
Nicholas  Laboratories;  Wholesale 
section:  Ayrton,  Saunders  &  Co  and 
E.  H.  Butler  &  Son;  and  Retail  section: 
R.  Anderson  and  D.  L.  Coleman. 

Members  may  nominate  candidates 
for  the  two  vacancies  in  their  respective 
sections.  Nominations  must  be  sent  by 
November  10  to  the  secretary.  PATA, 
4  Margaret  Street,  London  WIN 
7LG.  ■ 


NAPCCOUR  HOU. 


-a  r 


•  L 

Some  nostalgia  surrounded  the  move  of 
Napcolour  to  new  headquarters  in 
Chichester  Street,  Chester  CH1  4QA,  as 
the  offices  are  just  down  the  road  from 
their  old  premises  where  Charles  Plant 
iormed  the  company  in  1947.  But 
continued  expansion  made  the  move 
essential  and  here,  Mr  Fred  Lewis, 
managing  director,  cuts  the  tape  to 
Napcolour  House 


Planning  circular 

The  Government  intend  to  issue  a 
circular  to  local  authorities  on 
planning,  which  they  say  would  make 
it  easier  for  small  businesses  to 
start  up. 

Mr  David  Mitchell,  Under 
Secretary  for  Industry,  said  at  a 
meeting  of  small  businessmen  in 
Brecon  last  week:  "In  my  view 
tidy-minded  townplanners  have 
snuffed  out  countless  small  firms  at 
their  inception  by  their  refusal  of 
planning  consent  over  past  years". 

He  said  he  was  anxious  to  identify 
and  cut  down  the  hurdles  which  face 
those  starting  up  businesses  or  seeking 
to  expand  and  invited  small 
businessmen  to  help  him  in  identifying 
the  burdens  that  were  practicable  to 
reduce.  ■ 


Rubinstein  close  UK 
manufacturing  plant 

Helena  Rubinstein  are  closing  their 
UK  manufacturing  plant  because  it  is 
uneconomic.  In  the  future  the  company 
will  import  products  from  their 
overseas  plants,  leaving  Helena 
Rubinstein  in  the  UK  as  a  sales  and 
marketing  operation  only. 

This  move  follows  the  purchase  of 
Rubinstein  by  Albi  Enterprises  fee 
from  Colgate  Palmollve  last  July 
(C&D,  July  12,  p66).  Colgate  had  been 
trying  to  sell  their  cosmetic  subsidiary 
for  some  time  and  eventually  sold  the 
interests  for  $20  million — $122m  belo'w 
the  purchase  price  in  1 973 — and 
attributed  some  two-thirds  of  the  $62m 
profit  drop  recorded  in  1979  on 
operating  losses  and  divestment  costs 
of  the  subsidiary. 

Rubinstein  say  they  already  import 
some  of  their  products  from  abroad 
and  the  closure  will  make  no  difference 
to  the  prices  or  number  of  lines  they 
carry  and  orders  should  be  processed 
as  normal. 

Albi  have  already  cut  98  jobs  in 
the  UK  set-up  and  a  further  51  will 
be  lost.  ■ 


Briefly 


■  Syntex  Corporation  have  completed 
the  purchase  of  90  per  cent  of  the 
outstanding  shares  of  Laroche 
Navarron,  SA,  terms  were  not 
disclosed.  Laroche  Navarron  market 
ethical  pharmaceuticals  and  had  1979 
sales  of  more  than  FFR  130m. 

■  Savory  &  Moore  Ltd:  Following 
the  rationalisation  of  the  marketing 
department,  Mrs  Babera  Sandford, 
cosmetic  controller,  and  Mr  John 
D.  Glass,  merchandising  controller, 
have  left  the  company.  Any  inquiries 
from  suppliers  should  in  future  be 
addressed  to  Mr  G.  B.  Green, 
marketing  director. 


Methanol 


Also  to  AR  specification. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 


gets  m  or  mice  -  fast/ 


*  No  bait 

*  No  traps 
>fc  No  bodies 
THE  CLEAN  METHOD 

Now  in  new  recloseable  pack 

From  your  wholesaler  or  sets  koov  w«cf 

De  Witt  International  Ltd,  Seymour  Road, 
London  E10  7LX  TEL  01-539  3334 
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appointments  MARKET  NEWS 


■  Barclays:  Mr  Andrew  Brochwicz- 
Lewenski  is  appointed  deputy  managing 
director.  He  has  had  experience  of 
product  marketing  with  Proctor  & 
Gamble  and  Reckitt  &  Colman,  and 
spent  seven  years  with  various 
consumer  goods  manufacturers. 

■  Dista  Products:  Mr  M.  A.  Croft  is 
appointed  national  sales  manager  and 
Mr  F.  R.  Storer  marketing  planning 
manager. 

■  Robinson  and  Sons  Ltd:  Mr  Clive  J. 
Boot  has  been  appointed  general 
manager  (dressings  division).  He  was 
previously  marketing  manager  for  the 
health  care  division  of  Colgate- 
Palmolive. 

■  Halas  Laboratories  Ltd:  Mr  Eddie 
Arrnitt  has  been  appointed  to  oversee 
increasing  export  activities.  Mr.  Armitt 
began  his  career  as  an  industrial 
chemist  and  has  spent  many  years  as 
sales  director  of  Berwind  Instruments. 

■  Wyeth  Laboratories:  Mr  Tom  Wall 
is  appointed  marketing  manager, 
nutritional  division.  Mr  Wall 
previously  held  sales  and  marketing 
appointments  with  H.  J.  Heinz  and, 
more  recently,  was  a  group  product 
manager  with  Pickerings  Foods. 

■  Crown  Chemical  Co  Ltd:  Mr  Michael 
Dewar  is  appointed  marketing  director. 
He  joined  Crown  in  January  after 
many  years  in  the  animal  health  field, 
first  with  Coopers  and  then  With 
Beecham.  This  year,  he  is  also 
chairman  of  the  ABPI  Animal  Health 
Register. 

■  Pharmagen  Ltd  have  appointed  Mr 
Roy  Berwick,  formerly  their  key 
account  executive,  to  the  new  position 
of  field  sales  manager.  Mr  Douglas 
Quigley,  Vestric's  senior  chemist 
representative  in  the  Midlands,  succeeds 
Mr  Berwick  and  Mr  Alan  Evans, 
chemist  representative  at  Vestric 
Swansea  branch,  has  joined  Pharmagen 
as  a  representative. 


Steadier  prices 

London,  October  21 :  Many 
commodity  prices,  in  particular  those 
of  pharmaceutical  chemicals,  have 
become  more  stable  than  they  have 
been  for  a  long  time. 

At  the  beginning  of  the  year,  most 
were  rising  almost  every  month, 
whereas  many  have  now  been 
unchanged  for  over  three  months. 
Taking  a  random  selection  of 
pharmaceutical  chemicals  quoted 
regularly  in  Market  News,  out  of  118, 
only  21  have  moved  up  during  the  last 
quarter,  while  six  were  actually 
reduced.  The  total  number  of 
manufacturers  involved  was  16. 

In  spices,  ginger  was  dearer  by  £10 
metric  ton  on  the  spot  and  buy  £5  for 
shipment.  Both  white  and  black  pepper 
were  easier. 

Liquorice  root  was  slightly  lower  at 
origin  but  there  were  no  spot  parcels 
available.  Sarsaparilla  was  reduced  in 
both  positions. 

Essential  oils  were  unchanged. 

Pharmaceutical  chemicals 

Calcium  ascorbate:  £7.28  kg  in  5-kg  pack. 

Calcium  carbonate:  Light  precipitated  BP  £260 

per  metric  ton  delivered. 

Calcium  gluconate:  £1,960  per  metric  ton. 

Calcium  lactate:  100-kg  lots  £1.37  kg. 

Calcium  pantothenate:  £7.54  kg  in  25-kg  lots. 

Carbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums 

£305  per  metric  ton. 

Chloral  hydrate:  50-kg  lots  £2.20  kg. 

Cyanocobalamin:  per  g  £2.53  in  100-g  lots; 

imported  £2.40  in  1-kg  lots. 

Folic  acid:  100-kg  lots  from  £56  kg. 

Nicotinamide:  £3.85  kg  in  50-kg  lots. 

Nicotinic  acid:  £3.30  kg  in  50-kg  lots. 

Crude  drugs 

Agar:  Spanish  £8.05  kg. 

Ginger:  Cochin  £385  metric  ton  spot  shipment, 
£375,  cif.  Other  sources  not  quoted. 
Ipecacuanha:  Matto  Grosso  £19  kg,  cif;  Costa 
Rican  unquoted. 

Liquorice  roots:  Root,  no  spot;  £575,  metric  ton 
cif.  Block  juice  £1,400  metric  ton  spot; 
Spray-dried  £1,550. 

Pepper:  (metric  ton)  Sarawak  black  £750  spot, 
$1,640,  cif;  white  £1,050  spot;  $2,175,  cif. 


Sarsaparilla:  Jamaican  £2,600  metric  ton  spot 
£2,580,  cif. 

Quinalbarbitone:  Sodium  in  50-kg  lots  £28.31  kg. 
Reserpine:  100-g  lots  £0.22g. 

Riboflavine:  (Per  kg)  £26.84  in  10-kg  packs,  diphos- 
phate   sodium    £79.61    in  5-kg. 
Sodium  citrate:  Granular  £927  metric  ton;  powder 
£947  Five-ton  contracts  £922  for  granular — all  in 
lined  bags. 

Sodium  sulphate:  Fine  crystals  BP  £99  per  metric 
ton,  pea  crystals  £121.60;  commercial  £43.10  ex 
works. 

Thiamine:  Hydrochloride/mononitrate  £18.88  kg  in 
25-kg  lots  of  British  origin;  500-kg  £17.42. 
Imported  £15  g  (500-kg). 

Vitamin  A:  (per  kg)  acetate  powder  1  miu  per  g 
tablet  grade  £16.98  (5  kg  lots);  palmitate  oily 
concentrate  1  miu  per  g  £16.72  (k-kg);  water 
miscible  £4.59  litre  (6-litre  pack). 
Vitamin  D2:  Type  850  £48.53  kg. 
Vitamin  E:  See  tocopheryl  acetate. 
Vitamin  K:  100-g  lots  £3.56g. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Monday,  October  27 

Plymouth  Branch.  Pharmaceutical  Society, 

Greenbank  Hospital  board  room,  at  8pm. 
Dr  R.  J.  Woodward  talking  about  gluten-free 
foods,  food  allergies  and  health  food  issues. 

Thursday,  October  30 

Hounslow  Branch,  Pharmaceutical  Society, 

Garth  Hotel,  Bridefields  Lane,  Harlinton. 
Annual  dinner. 

Friday,  October  31 

Croydon  Branch,  Pharmaceutical  Society, 

Greyhound  HoteL  Park  Lane,  Croydon, 
at  8.15  pm.  Mr  B.  W.  Burt,  Pharmacy 
Department,  Chelsea  College,  on  "The  nature  of 
pain  and  its  relief". 

Fylde  Pharmacy  Forum,  Victoria  Hospital, 
at  7.45  pm.  Smith,  Kline  &  French  are 
presenting  a  film  on  H2  receptor  antagonists. 

Advance  Information 

Pharmaceutical  Group,  Royal   Society  of  Health, 

13  Grosvenor  Place,  London  SW1.  Meeting  on 
"Patients  first"  on  November  20,  at  7  pm. 
(Annual  meeting  at  6  pm).  Applications  (£2  for 
non-RSH  members)  to  RSH  by  November  13. 
Brighton    Branch,    Pharmaceutical  Society, 
Brighton   General   Hospital  postgraduate 
medical  centre,  Elm  Grove,  Brighton,  on 
November  19.  at  8  pm.  Wine  and  cheese  party 
to  recruit  helpers  for  the   1981  British 
Pharmaceutical  Conference.  Tickets  (£1)  from 
Dr  R.  Paisley,  Department  of  Pharmacy, 
Cockcroft    Building,    Brighton  Polytechnic, 
Moulsecoomb,  Brighton  BN2  4GJ. 


WGLGDA 

WELEDA  MANUFACTURES  HOMOEOPATHIC  MEDICINES, 
NATURAL  MEDICINES  AND  NATURAL  SKIN  CARE  PRODUCTS. 

WELEDA  (UK)   LTD.,   HEANOR   ROAD,   ILKESTON,   DERBYSHIRE   DE7  SDR 

Telephone  (0602)  303151 
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Box  Numbers  £2.00  extra. 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over. 


Shopfittings 


Business  for  sale 


QUXLINE 
 SH0PFITTING  FOR 

THE  MODERN  PHARMACY 

Our  complete  Shopfitting  Service  will  save  you  problems,  time  and 
money.  Because  we  believe  that  the  only  way  to  fit  out  a  shop  is  to 
offer  a  complete  package  from  planning  to  finance. 

Shelving,  Shopfronts,  Ceilings,  Electrics. 
Contact  David  Olney 

CAMBRAVALE  LTD 

8  Commerce  Way,  Leighton  Buzzard,  Beds 

Tel  (0525)  381356     Telex:  826715  AREO  G 


CM.  SYSTEMS 

Shelving  —  Gondolas. 
Counters  —  Pegboard  fittings  etc. 

All  Ex-Stock. 
We  also  offer  complete  design  and 
installation  service. 
Free  planning  and  quotations 
without  any  obligation  on  your  part. 
Please  contact  us  for  any  further 
information  you  may  require. 


CROYDON— TEL  11456  7800 
LFMB-TEI.  11-578  1088 
KENT— TEL.  84747  5887 
READING— TEL.  8734  888481 
ALL  OTHER  AREAS— 81-554  3308 


Invest  in  your 
future! 


Our  attractive  shopfitting  systems 
will  give  your  shop  an  efficient, 
professional  image,  and  make  your 
sales  healthier  too. 
Telephone  us  now  for  more  details 
and  a  copy  of  our  free  colour  booklet. 

East  Kilbride  (03552)  38521 
Farnworth,  Manchester  10204)  793316 
Daventry.  Norlhants  (03272)  4574 
Gravesend.  Kent  (0474)  60671  .  . 

The  .>  r-f 
Group  -^MHV 

SHOWRAX 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291.  (TC  W) 


FRED  MOORE  (OLNEY  BROTHERS 

LTD.)  will  be  pleased  to  meet  friends  old 
and  new  to  discuss  shopfitting  and  dis- 
play problems.  Colour  brochure  tel. 
(04427)  71128. 


Thinking  of  refitting  your  shop7  Then  try 

"LUXLINE" 

fittings  together  with  a  complete  shop- 
fitting  service,  plans  and  quotations  free. 
So  drop  me  a  line  or  phone  any  time. 
David  Olney,  "Thirston,"  Gravel  Path, 
Berkhamsted,  Herts.  04427-6444  or 
71321. 


apian 


shopfitting  limited 

alpbn  house,  cavalier  road, 
|  heathf  ield,  newton  abbot,  devon. 
tql2  6tg      tel.  06Z6  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  (TC) 


DISPENSARY 
and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and 
NUMARK  approved. 
I  plan  UNIT  SHOPFITTINGS 
Eustace  International 

E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  0AE 

Telephone:  07912-7711 


We  have  been  STOCKTAKING  in  retail 
pharmacy  for  over  55  YEARS  and  our 
partners  have  between  them  over  90 
YEARS  stocktaking  experience.  We  have 
a  fully  trained  staff  with  long  experience  of 
pharmacy  business  behind  them  and  we 
are  able  to  undertake  stocktaking 
throughout  the  length  and  breadth  of 
Great  Britain.  Our  systems  have  been 
devised  over  the  years  to  give  the  highest 
degree  of  accuracy  and  reliability.  We 
continue  to  use  the  caller/writer  method 
as  we  believe  that  our  system  provides  a 
more  detailed  record  and  a  more  satisfac- 
tory result  than  any  adding  machine  or 
other  cost  cutting  method  can  provide. 
Our  vast  experience  of  retail  pharmacy  is 
always  available  to  our  clients,  many  of 
whom  regularly  take  advantage  of  it. 


M  fSrnest  J/George 

JrS  &CO 
'mm    GARDALE  HOUSE.  122  GATLEY  ROAD,  GATLEY.  CHEADLE. 
»    ^  CHESHIRE  SK8  4AT  Tel:  061  428  6718/9 


APOLOGY 


The  Publishers  wish  to  make  it  clear  that  Ernest  J.  George  & 
Company  do  not  sell  pharmacy  products. 
The  reference  to  "CIE"  in  last  week's  advertisement  was  our  error 
and  we  apologise  for  any  inconvenience  caused  to  the  Company. 


WELL  ESTABLISHED 
DRUG  STORE 

in  busy  central  London  area.  Estab- 
lished over  five  years  as  a  high 
class  drug  store.  Ideally  suited  for 
conversion  to  pharmacy.  Genuine 
reason  for  sale. 
APPLY  IN  CONFIDENCE  TO 
BOX  C&D  2751 


Stock  wanted 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects (TCW) 
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Stocks  for  sale 


$~\n  (^J nviiaiion  io  visii  our  new 

oft  owroovn  =(Wareliouse  in  QflancLesier 

Great  Britain's  NUMBER  ONE  in  cut  price  cosmetics  and  perfumes,  stockists  of  Rochas,  Coty,  Dior,  Revlon, 
Max  Factor,  Mary  Quant,  Rubinstein,  Aramis,  Nina  Ricci,  Estee  Lauder,  Givenchy,  YSL,  Goya,  Tiffany,  and 
many  more  branded  lines.  A  few  examples  of  our  prices — thousands  of  gift  sets  and  sole  suppliers  of  Star  Wars 

gift  Sets. 

Rubinstein  Skin  Life,  most  items  20%  of  retail 
Max  Factor  Creme  Puff  46p 
Rubinstein  Shaker  Talcs  30p 
Charlie  60  grm  Boxed  £2.20 
Charlie  20  grm  95p 
YS  Laurent  Y  Spray  4  oz  £4. 75 
Soaps  by  YSL  £1.50  for  12 
also — Nina  Ricci  Standard  Package  not,  repeat  not  testers  in  pouch 

Number  One, 
Unit  Two, 
Redbank  House  (facing  Gestetner), 
Redbank  Road, 
Cheetham, 
Manchester 
Tel:  061  832  6895 
Open  Mon.-Fri.  9  am-5.30  pm,  Sunday  9.30  am-2.30  pm 
Delivery  Service  Available 
"You've  all  tried  the  rest  now  try  the  Best' 
Just  arrived,  a  range  CIE  at  below  trade. 
STOP  PRESS:  Arriving  this  week,  single  units  of  Aramis  and  Estee  Lauder,  Youth  Dew 


Stock  wanted 

i 

For  sale 

IHHHHHi 

HHWHHHHDB1BBHI 

WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 

LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2  AN. 
Tel:  01-727  3137-8  (17/if> 


GIFT  SETS 

at  discount  prices 

RETAIL  COST 

Freesia  set   £2.45  60p 

Tabac   £2.25  65p 

Aquamanda   £1.80  72p 

French  Almond   £1 .95  58p 

Hai  Karate   £2.95  72p 

And  many  other  branded  cosmetics,  perfumes,  after  shaves  and  gift  sets.  Kodak  film  and 
flash  at  discount  prices. 

For  further  details:  telephone  or  write  to: 
W.L.C.C.,  397  ACTON  LANE,  LONDON,  W3.  Tel:  993  6400/6409/2921. 


Three  Pears  Cosmetics 
Station  Road 

Warloy 
Wast  Midlands 

WE  OFFER  A 

LARGE  RANGE  OF 

TOP  QUALITY 

PERFUMES  AT 

BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


WANTED,  DISCONTINUED 

Soiled,  damaged  or  surplus  stock,  any 
quantity,  immediate  decisions  and  pay- 
ment, will  collect.  B.  and  S.  Wholesale 
and  Retail  Supplies,  Westminster  House, 
188-190  Stratford  Road,  Shirley,  Near 
Solihull,  West  Midlands.  Telephone  021- 
745  4131. 


LAW  ON  POISONS  AND  MEDICINES. 

By  F.  P.  C.  Bayliss.  E10.25. 
Ravenswood  Publications,  P.O.  Box 
24,  Beckenham  BR3  3AL. 


Agents 


ONE-SIZE  TIGHTS  from  E2.30  doz. 
plus  VAT.  Min.  order  8  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &  R  Kaye,  16/18  New  Bridge 
Street,  London,  EC4. 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.  (rc.W) 


BRANDED  AND 
UNBRANDED 
PERFUMES  AND 
COSMETICS  AT 
UNBELIEVABLE 
PRICES 

EXQUISITE  COSMETICS 
3  New  St, 
Earl  Shilton 
LEICS  0455  42951 


ESTABLISHED  MANUFACTURERS 
AGENT,  1st  class  agencies,  outlets 
Chemists,  Drug  Stores,  Health  Food 
Shops,  etc.,  requires  additional  agency 
in  N.W.  England  &  N.  Wales.  Box  No. 
C&D  2754. 


I  A 

Ms; 


EXPORT  AGENTS  WANTED 

For  selling  sugar  coated  salt  tab- 
lets. Apply: 
CALLOW  BROS  (1963)  LTD., 
Sefton  Lane  Industrial  Estate, 
Maghull,  Liverpool  L31  8BZ. 
Telephone:  051-526  1154. 


MORE  AND  MORE  CHEMISTS 
ARE  ADDING  NATURAL  FOOD 
SUPPLEMENTS  TO  THEIR  STOCK 


VITAMIN  SUPPLEMENTS 


CANTASSIUM  PRODUCTS  ARE 
SUPREME  FOR  QUALITY  AND  PROFIT 
Write  for  latest  price  lists  and  special 
offers.  Cantassium  Company  (Dept 
FCD1 ),  225  Putney  Bridge  Road, 
London  SW15  2PY.  (12/4AW) 


BOX  NUMBERS 

When  replying  to  Box  Number 
Advertisements  all  correspondence 
should  be  addressed  as  follows: 

CHEMIST  &  DRUGGIST 

Box  No  25  New  Street  Square 

London  EC4A  3JA 
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Situations  vacant 


COVENT 
GARDEN 

Odhams  Development, 
Long  Acre,  WC2 
SHOPS  TO  LET 

Selected  shop  units  in  this  prestige 
development  ranging  from  260  to  1130  sq.  ft 
which  may  be  divided. 
Available  to  retailers  willing  to  provide  local 
service  trades. 

Occupation  —  Midsummer  1981 

OFFERS  INVITED 

Full  particulars  available  from:  Covent  Garden 
Team,  CLC,  1/4  King  Street,  Covent  Garden, 
WC2,  telephoned -836  0181.  269 


Agents 


Situations 
vacant 


AGENT 
REQUIRED 

in  Midland  area,  for 
Generie  pharmaceutical 
company. 

Apply  to: 
Box  C&D  2752. 


RETIRED  CHEMIST? 

UNQUALIFIED  DISPENSER? 

Company  in  the  South  West 
London  area  can  offer  occa- 
sional part-time  work  to  suit- 
able person.  Good  remun- 
eration. 

Apply:  BOX  C&D  2753. 


BUYER 

A  rapidly  expanding  pharmaceutical 
wholesaler  based  in  South  East  London 
requires  a  Buyer. 

Applicants  should  be  graduates  in  phar- 
macy or  alternatively  have  3  years'  experi- 
ence in  the  pharmaceutical  industry.  A 
knowledge  of  purchasing  procedure  and 
methods  of  stock  control  would  be  an  advan- 
tage. Preferred  age  range  25-40.  The  suc- 
cessful applicant  will  report  to  the  Company 
Chief  Buyer. 

Duties  will  also  include  a  certain  amount  of 
liaison  with  customers.  As  a  considerable 
amount  of  travel  is  involved  a  company  car 
will  be  supplied. 

In  addition  to  an  attractive  starting  salary  we 
also  offer  certain  fringe  benefits  applicable 
to  our  group  companies.  Holidays  are  4 
weeks  annually. 

Applications  in  writing  please  to: 

BOX  C&D  2755 


CHEMIST- 
DRUGGIST 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Copy  date  12  noon  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading  

Please  invoice  insertions 

PLEASE  PRINT  


Name 


Address 


Phone  Date   Signed 


Typesetting  and  graphics  by  Friary-Clark  Ltd.  Enfield,  Middlesex.  Printed  by  Riverside  Press  Ltd,  Whitstable.  Kent.  Published  by  BENN  PUBLICATIONS  LTD.  25  New  Street  Square.  London  EC4A 
Registered  at  the  Post  Office  as  a  Newspaper  22/18/Ss 


Manufacturing  & 
Mstributing  Services 


FOR  CHOICE  OF... 


ONTAINERS  .  .  . 
IALS,  BOTTLES,  JARS 
RC's  CAPS  .  .  . 
ERBALS  .  .  . 
INSENG, 

ATURAL  VITAMINS  .  .  . 
ACKED  TABLETS  .  .  . 
ARACETAMOL,  ASPIRIN 

he  choice  is  yours  .  .  . 


:eebrite  Ltd. 

IEW  HERTFORD  HOUSE, 
16  ST.  ALBANS  ROAD, 
WATFORD,  HERTS, 
el:  Watford  (92)  40740. 
elex:  925859. 


® 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  ODL 

Tel:  01-889  3151/6 


DENNIS  HILLYARD 
CONTACT  LENS 
SUPPLIES  LIMITED 

55  Barton  Road,  Water  Eaton  Estate, 

Milton  Keynes,  Bucks. 

Tel:  STD  (0908)  74537 

Telex:  847777  DELRAY  G  Attn.  151 

ML  N 

X 

w   OH   E  ^ppjLe/i°' 

s 


all  contact 
lens 

solutions, 
cases  and 
accessories 


DANDA  PACKAGING 
CO  LTD 

8  PRIORY  ROAD  LONDON  N8 

TEL:  01-341  0067 
or  01-348  2061 

POLYTHENE  CARRIER 
BAGS 

Printed  to  your  own  specifications. 

All  size  carriers  in  stock. 

Bin  Liners,  Refuse  Sacks,  etc. 

London  area  only 

Phone  or  write  for  free  samples 


Focus  Solutions 

Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 

Burton  Parsons 
Barnes  Hind 
Contactasol  Allergan 

Smith  &  Nephew 
Alcon  Optrex  Optique 
Sauflon  Pharmaceutical 

Telephone  Harry  Applebaum  at 
Berkhamsted  (04427)  74326 
for  details 

Focus  Contact  Lenses 

Northbridge  Road,  Berkhamsted, 
Herts.,  HP4  1EH 


PARACETAMOL  TABLETS? 

WE'RE  THE  UK's  LARGEST  SPECIALIST  PRODUCERI 

in  bulk  or  bottles,  strip  pack  or  own  label— try  us  for  aspirin  or 
saccharin  tool 

Fast  service  —  unbeatable  prices  —  from 

THE  WALLIS  LABORATORY,  NEW  HERTFORD 
HOUSE,  ST  ALBANS  ROAD,  WATFORD,  HERTS 

TEL:  WATFORD  41891 


Umdnscli 


THE  COMPLETE  SH0PFITTERS 


Whatever  your  problem  we  can  solve  it  for  you  including  walls  out,  girders 
in  and  all  the  building  works  involved  in  your  shop  modernisation  scheme. 
Our  'Package  Deal'  service  includes  dealing  with  Local  Authorities  where 
planning  permission  is  required,  etc.  Free  Surveys,  Drawings  and  advice 
by  our  expert  consultants,  and  a  very  competitive  detailed  estimate.  We 
can  do  everything  including  floor  coverings,  electrics,  suspended  ceilings 
and  fronts,  all  with  our  own  skilled  labour,  and  our  modem  workshops 
produce  the  highest  quality  purpose  made  joinery  to  suit  all  your  require- 
ments and  of  course  for  the  internal  shop-fittings  we  use  the  UMDASCH 
system,  generally  accepted  as  the  leader  in  quality,  design  and  versatility. 
We  are  N.P.A.  recommended  and  cover  all  types  of  trades  in  any  part  of 
the  country.  Why  not  contact  us  now  and  find  out  more  about  us  without 
any  obligation. 


Unit  19, 

Britannia  Estates, 
Leagrave  Road, 
Luton,  Beds  LU3  1RJ. 


RING  Luton  (0582)  421851  NOW! 


Packers  and  a  lot 
more  besides 

As  well  as  bottlers,  fillers,  tablet  counters  and 
strip  packers,  we're  cartoners,  cellophane 
wrappers,  skin  packers  and  collators  And 
assemblers,  shrink  wrappers, 
manufacturers,  product  developers, 
designers  and  printers  We  also 
hold  a  DHSS  Assembly  licence  / 
Want  to  know  more'  iifcfflH  m 

Then  ring  Richard  Oates  or 
Eric  Mapley  or  send 
for  a  copy  of  our  brochure 

Laleham  Packers  Ltd 

Newman  Lane,  Alton,  Hants  GU34  2QR  Tel  (0420)  82644 


ORALCER 


SLOW  RELEASE  F  ■ 

pellets  I  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 
VITABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903 


PLEASE  MENTION 
Chemist  &  Druggist 
WHEN  REPLYING  TO 
ADVERTISERS 
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Actal- 

your  WinPharm 


'counter  prescription' 


Actal  -  offers  the  full  activity  of  a 
liquid  antacid  in  a  more  convenient 
and  palatable  tablet  form,  and  is 
especially  formulated  to 
disperse  instantly  on 
the  tongue. 


Actal  -  the  right  scientific  pedigree 


PH 


Actal 

•  Rapid  action 

•  Prolonged  effect 

•  Buffers  at  the  ideal  pH 

▲ 

-InitialpH  15  . 


•  No  risk  of  alkalosis 

•  No  undesirable  inhibition 
of  peptic  activity 

•  Does  not  cause  acid  rebound 


Actal  -  the  right  commercial  profile 

•  Distributed  only  to  pharmacies 

•  Not  advertised  to  the  public 

•  Trade  margins  with  built-in  "dispensing  fee" 

•  Backed  by  Winthrop  resources 

•  Comprehensive  information  facilities 

•  Actal  is  widely  prescribed 


40  50  60  70 

Time  (minutes) 


WinPharm 

Working  with  pharmacy  for  a  healthier  future 

EACH  Actal  Tablet  Contains  360  mg  sodium  polyhydroxyaluminium  monocarbonate  hexitol  complex.  "Actal"  is  a  registered  trade  mark. 
Full  information  is  available  from  WinPharm,  Sterling-Winthrop  House.  Surbiton-upon-Thames,  Surrey  KT64PH 


